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Sparks 


Bye-Bye Chicago 
Those Cocktail Hours 
Hoffmans, Paul and Harold 
Here and There 
Dramatizing Shows 


+ eo + 


By 
Chris Sinsabaugh 





(By Teletype from Chicago) 
IKE THE ARAB, we are fold- 
ing our tent and silently steal- 


ing away from the 34th annual 
Chicago show, well satisfied with 
results; in fact, rubbing our hands 
gleefully over broken attendance 
in 
Chicago 


records and retail sales far 
excess of anticipations. 
has confirmed the faith in 1934 
that New York developed. 

The windup has been a whirl- 
wind of activity. 


the outside shows have 


to the very end. 
* * * 








As the end 
nears Chicago apparently has just 
realized that a national automo- 
bile show is being held here, with 
the result that the Coliseum and 
been 
packed almost to capacity, while 
the social activities have held up 


Show Sales Gain 26% 


General Motors | NADA Officials Conclude 34 May Top 


Signs Contract 
For World’s Fair 


(By Teletype from Chicago) 

Chicago, Feb. 2.-That the au- 
tomotive industry again will play 
a predominant part in the 
World’s Fair, which will reopen 
on June 1, became apparent this 
week, when General Motors Corp. 
renewed its contract and on the 
same day it was_ unofficially 
stated that the Ford Motor Co. 
will in all probability be repre- 
sented in a large way. 

The agreement with the world's 
fair officials this year, as last, 
gives General Motors the exclu- 
sive right to assemble automo- 
biles at the exposition. Sitting in 
at the contract signing ceremony 
were Richard H. Grant, vice- 
president of General Motors; W. 
W. Lewis, director of advertising 
of the company’s sales section; 
Col. J. Franklin Bell, director of 
industrial exhibits, and President 


(Continued on Page 3) 


| To Work With Code as is 
| Rather Than Tinker WithIt 


By DICK KLEIN 
(By Teletype from Chicaao) 

Chicago, Feb. 2.—A two-day meeting of officials in 
charge of enforcement of the motor vehicle retailing code, 
following the final sessions of the 17th annual convention 
of the National Automobile Dealers’ Assn., was concluded | 
at the Hotel LaSalle here late Thursday after prolonged | 
effort on the part of delegates from all parts of the coun- | 


try to eliminate “some of the more obvious inequities’) 


from the code. eee . 

F. W. A. Vesper, president of | 
the NADA, stated it is the opinion 
of those in charge that it would 
be wiser to work under the code 
as it is written at present for the 
next few months and then make 
whatever revisions are found 
necessary at that time, rather 
than constantly to amend the 
provisions each time a new prob- 
lem arises. 


to the district attorney for an/| 
indictment to punish any violator, | 
but, if the dealers in any par-| 
ticular territory so desired and | 
agreed, a system of fines to be} 
paid to the state authority might 
be instituted to take care of 
minor offenders. 


A note of caution was injected 
into the closing sessions of the 


Under questioning at the round 


convention by H. D. Schleeter, 








IN THE WAY of dealer lunches, 
cocktail hours for the press and 
the like, Chicago this time has 
been different from other years. 
Take the annual banquet of the 


Jan. Production 


At Ford Hits 


vice-chairman of the Texas State 
Advisory Committee, of Houston. 

“The code is not a cure-all, but 
it is the first real step toward 


table discussion, J. Reed Lane, 
executive secretary of the Code 
Authority, pointed out that en- 
forcement bodies under the law 








National 
Assn. 
night, for 
seems to have 


instance. 


usually large turnout of presi- 
dents of automobile manufactur- 
ing concerns. 

As I looked around, it seemed 
a roll call of the industry. I noted 
Knudsen and Grant of General 
Motors, Fields of Chrysler, Peed 
of De Soto, Moock of Plymouth, 
Hoffman and Keller of Stude- 
baker, McCarty and Bliss of Nash 
—that’s just a few of them. The 
speakers’ table was the largest I 
ever have seen at any banquet— 
three sides of the huge ballroom. 
It looked as if there were more 
at the speakers’ table than at all 
the other tables. And at that the 
hall was packed to capacity. 

* * + 


THIS HAROLD HOFFMAN, 
commissioner of motor vehicles 
of the state of New Jersey, was 
one of the three speakers and his 
rich humor made us all laugh. 
He apologized for not wearing 
soup and fish. Said that he had 
ordered one and that it didn’t 
arrive in time. He had called up 
Al Reeves’ secretary and told him 
of his inability to get a tux and 
the secretary had advised him to 
wear his own clothes and he did. 

And he told how recently a 
Terraplane dashed up the main 


manager of Buick, threw a cock- 
tail hour for the press at the 


(Continued on Page 6) 


Automobile Dealers’ 
at the LaSalle Tuesday 
The code 
brought makers 
and dealers together and that 
dinner was featured by the un- 


57.575 Record 


Detroit, Feb. 2.—Ford produc- 
tion in the United States in Janu- 
ary totaled 57,575 units, it was 


announced today at the home of- 


fices of the Ford Motor Co. 
The total was the largest Janu- 


ary production since 1930 and the | 


greatest volume in any month 
since June, 1932. Ford January 
payroll in the immediate Detroit 
area totaled $7,500,000. 

Actual production in January 
was 10,791 units in excess of the 
production originally scheduled 


for the month. This represents a | 


(Continued on Page 6) 


Hudson Sales 
Gain 100% in 
Six Show Days 


(By Teletype from Chicago) 

Chicago, Feb. 2.—Sales of Ter- 
raplanes and Hudsons at the Chi- 
cago show up to Thursday night 
were running over 100 per cent 
ahead of a year ago, according to 
Chester G. Abbott, Hudson gen- 
eral sales manager. 

In the first four days the entire 
volume of last year had been sur- 
passed. In addition to retail sales, 


and parts sales, accounting, etc. 
It is estimated that nearly 5,000 
visitors attended during the week. 


| had no alternative but to apply 


Chevrolet Sales First Airflow | : 
| forces during the remainder of the 
| year but just now it appears that 





Exceed ’32, °33 
At Chicago Show 


(By Teletyp: 
Chicago, Feb. 2. 
taken during the first four days 
of the Chicago automobile show 
this year exceeded the combined 
totals for both 1933 and 1932, H. 
K. Bragle, Chicago zone manager 
for the Chevrolet Co., said today. 
Through Tuesday night retail 

| orders were booked for 58 cars 
| at the Coliseum, 117 at the Gen- 


from ¢ hicage) 


hibit at Stevens Hotel, and 369 
by dealers in Cook County, Mr. 
Bragle reported, as against re- 
spective figures of six, 29, and 239 
last year, and eight, 32 and 92 in 
1932. 





(Continued on Page 8) 


Retail orders | 


eral Motors Silver anniversary ex- | 


(Continued on Page 6) 


Model Slides 
Off Plant Line 


Detroit, Feb. 2.-The first of the 
Airflow Chrysler cars came off | 
the assembly line at the Chrysler 
| Sales Corp. plant, 1220 East Jef- 
ferson Ave., this morning. 

Fred M. Zeder, vice-president | 
in charge of engineering and the | 
man responsible for the Airflow | 
design; J. E. Fields, president | 
of the Chrysler Sales Corp.; 
David A. Wallace, vice-president 
| in eharge of manufacturing; John 
A. Macauley, chief engineer, and 
other company officials, were on 
hand to christen the first car. 
With the assembly line in opera- 
tion, production will proceed 

(Continued on Page 2) 





Hearings on Rayburn Bill 


Draw to Close in Capito! 


By WILLIAM ULLMAN 


Washington, Feb. 2.—With rep- 
resentatives of railroad transpor- 


Objections to the bill on the part 
of truck operators and users of 


highway transportation service 
continued to center in the argu- 


“You had better quit hammer- 
(Continued on Page 13) 


°33 Total of 
2981 Units 


Balmy Weather Brings 
Crowds to Coliseum 
On Final Days 


By MEL ADAMS 
(By Teletype from Chicago) 
Chicago, Feb. 2.—When the 
doors close on the 1934 National 
Automobile Show at the Coliseum 


| tomorrow night there is every rea- 


son to claim that it will go down 
into history as the all time classic 
of its kind in Chicago. 

Before the opening day it was 
felt that the big exposition would 
hold more of interest to motorists 
amid a more fetching decorative 
setting than any of its predeces- 
sors. The only point of doubt was 
how the public would receive the 
brilliant new models and the in- 
genious showmanship of the man- 
agement and exhibitors. 

The answer is now here. It has 
materialized in terms of attend- 
ance and sales figures that were 
not predicted by even the most op- 
timistic. The burden will continue 
to be carried as always by sales 


the chief responsibility rests on 
the shoulders of the production 


(Continued on Page 19) 


Nash Phones to 
Dealers to Say 
Revival is Here 


(By Teletype from Chicago) 

Chicago, Feb. 2.—A long dis- 
tance telephone talk, with Charles 
W. Nash speaking from the Pa- 
cific coast and an overflow gath- 
ering of Nash distributors, deal- 
ers and guests in the Gold Room 
of the Congress Hotel, came as 
a real novelty Wednesday and as 
a dramatic climax to the show 
week series of factory-dealer 
luncheon meetings. 

Mr. Nash put in his call for 
Chicago in the usual way and 
when the call was transferred to 


(Continued on Page 12) 
Gilpin Pleased 
With Results of 


me i i j tation interests closing the case t that the proposed legislation 
ark, going 90 miles} practically every open dealer point men prop g - ae 
pg ding pac . Roy Chapin i the Chicago Sestthane had ean which others of the same group! was railroad-inspired and de- Chicago Exhibit 
he then advised us that, in a| closed and a waiting list of deal-| opened three weeks ago, hearings| signed to destroy competitive 
speech in Newark, he had said| ers had been established. on the Rayburn Bill for federal| motor transport. At the same an 
something about pajamas and| The dealer interest was aug-| regulation of motor truck and bus| time, railroad witnesses insisted (By Teletype from Chicago) 
the next day he received a suit,| mented by the business show | transport approached an end here | g)j transportation media should be| Chicago, Feb. 2—Based upon an 
with the compliments of the| which Hudson held at the Black-| today. Into the voluminous rec-| equally subject to federal regula-| #94lysis of many phases of Chi- 
manufacturers for the advertise-| stone Hotel during the week. This| ord of the hearings, the week| tion “jn the public interest.” cago’s automobile show week from 
ment he had given pajamas. But! show has been described as a ver-| poured the opposing testimony of The relative merits of strict reg- the standpoint particularly of the 
Chapin did not take the hint but/| itable dealer university as every, truck operators and shippers and ialinn Gaee Mesiateia eames results for the Pontiac Motor Co., 
the audience roared at the merry| phase of a retail dealer’s business| the supporting evidence of the petition injected itself specifically A. W. L. Gilpin, general sales man- 
quip. was displayed with exhibits calcu- | railroad groups in a fashion that into the hearing in the course of ager, today authorized the follow- 
> * 8 lated to post visitors on the most | conformed perfectly to the pattern the testimony of Judge R. V ing statement: 
JUST BEFORE the NADA| modern methods of conducting = = = — po cues mele: ‘aammneh tom thes sini scuas tteth ei a ne 
isin i i which similar legislation always — : 
r NN ee eee | tea coe Stlie: Cupeenes, caves has been finally ian ¥*| can Railway Assn. new Pontiac cars had been sold 


at retail since the auto show 
(Continued on Page 12) 





65,000 Orders is 
of Plymouth Corporation 





Chicago; Feb. 2.—Breaking all 
records in the history of the 
company, the Plymouth Motor 
Corp. has already received a 
total of 65,000 orders from dealers 
for 1934 models, according to 
word received at the automobile 
show here from B. E. Hutchin- 
son, chairman of the board of the 
Plymouth Motor Corp. 

This figure is not only more 
than 500 per cent greater than 
at this time last year, but it is 
equal to approximately 25 per cent 
of the entire previous year’s pro- 
duction of the company. 

Mr. Hutchinson attributed the 
tremendous influx of Plymouth 
orders to “steadily improving 
business conditions and an un- 
usual public interest in new cars 
as reflected in record crowds and 
increased sales at the shows. 

“Our retail sales are breaking 
all records for a Chicago show,” 
Mr. Hutchinson said. “In the 
show just cnded at Detroit, we 
took 370 orders for new cars, 
which was three times more than 
the previous year. 

“Production at the Plymouth 
factory is running approximately 
1,500 cars a day. At this time 
last year, we were only making 
550 cars a day. 













‘Revival Spirit 
Abroad in All 
Lands,’ Says Foy 


Chicago, Feb. 2.—“Everywhere 
you hear it—‘business is better’— 
not only in Chicago, and all of 
America, but in foreign lands— 
from Spain to India!” 

This statement was made at 
the Chicago Automobile Show by 
Byron Foy, president of the De 
Soto Motor Corp. Foy announced 
that more De Soto cars were sold 
at retail during the first three 
days of the Chicago Show, than 
during the entire period of last 
year’s show. He also stated that 
dealer orders on hand at the fac- 
tory were “three times those of 
a year ago. 

“Our world-wide distributing 
organization seems to have the 
same feeling everywhere—‘things 
are getting better’,”” Mr. Foy re- 
lated. “Everyone seems to be 
feeling better—-and even our 
foreign dealers are ordering all 
of the cars we can get. 

“This is not only true of other 
countries, but America as well. 
Our present advance orders will 
keep our plant at capacity for 
from two to three months. 

“This renewed confidence ... 
this buying wave ... is not only 
true of the automobile business. 
Naturally, all of the scores of in- 
dustries benefiting from the auto- 
mobile industry are effected ... 
but, more than that, all lines of 
business, from transportation 
companies to small retail stores, 
are finding things on the up- 
grade.” 

Mr. Foy stated that the retail 
orders taken for new Air-flow De 
Soto cars at the eastern shows 
were “unprecedented in the his- 
tory of his company.” 





Car Fire Insurance Rates 
Are Lowered in Alberta 


Calgary, Alberta, Feb. 2.—An- 
nouncement has been made of a 
reduction in rates charged motor- 
ists in Alberta by automobile fire 
insurance companies doing busi- 
ness in that province. The new 
changes became effective on 
Jan. 1. The action is understood 
to have been largely due to efforts 
of the Alberta Motor Assn. 

Effective from the beginning of 
this year policy owners who make 
no public liability or property 
damage claims will be given a 
percentage reduction on _ their 
premium payments, which is 
really a form of bonus. This re- 
duction is increased for the fol- 
lowing year and again for the 
third year if no claims have been 
made at the end of that time. 





Report 


Auburn Brings 
Dealers to Co. 
In Big Planes 





Auburn, Feb. 2.—Reflecting the 
progressive methods automobile 
manufacturers are using this year 
to aid their dealers in merchan- 
dising the new models, _ the 
Auburn Automobile Co. has put 
in operation a large tri-motored 
Stinson plane to bring dealers 
direct to the factory for them to 
examine the cars and see them 
made. 


























This service is being maintained 
particularly for dealers in out- 
lying towns who have not had 
an opportunity to attend the au- 
tomobile shows at New York, Chi- 
cago and other large cities. 


Heavy pre-production orders 
and the success of the larger 
shows had resulted in many 
dealers in far-off parts of the 
country asking for all possible 
information on the new models. 
The Auburn company has met 
the requests by bringing these 
dealers direct to the plant, where 
they can drive and test the cars 
for themselves. 


In order that as many dealers 
as possible may get to take ad- 
vantage of the air trips to the 
factory, distributors in widely 
scattered parts of the country are 
getting their dealers together and 
sending them to Auburn in 
groups. 


R. A. Fruehauf Is Given 
Regional Manager Post 


Detroit, Feb. 2.—G. W. Cham- 
berlin, vice-president and sales 
director of the Fruehauf Trailer 
Co., announces the appointment 
of Roy A. Fruehauf as regional 
manager, effective immediately. 


For the past three years, Mr. 
Fruehauf has made his head- 
quarters in the Chicago territory 
where he has established an envi- 
able record in retail selling ac- 
tivities. For the present, he will 
make his headquarters at the 
Detroit office. 


Chrysler 



















First Airflow 
Model Slides 
Off Plant Lines 


(Continued from Page 1) 


rapidly from now on, increasing 
daily until the peak is reached. 


13,742 Orders 


“We now have on our books 
dealers’ orders for 13,742 Chrys- 
ler cars,” said Joseph W. Frazer, 
Chrysler general sales manager. 
“This is the largest bank on hand 
since September, 1928, the peak 
of the boom. It represents over 
50 per cent of our total 1933 out- 
put of Chrysler cars. We are 
confident that as Airflow cars are 
placed in the hands of our deal- 
ers, and demonstrators become 
generally available, the demand 
for this car will tax our produc- 
tion resources. The riding qual- 
ity of the Airflow car is one of its 
strongest selling points and this, 
of course, is something that has 
to be experienced to be appre- 
ciated. It cannot be described.” 


In order to speed up produc- 
tion, Chrysler has introduced a 
number of innovations in the fac- 
tory, according to Mr. Wallace. 
Improvements have been made in 
various manufacturing opera- 
tions, to the end that cars can be 
produced faster and more eco- 
nomically than before, and to 
meet higher precision standards. 
Among the improvements in plant 
and methods are a number orig- 
inal with Chrysler and the ex- 
clusive property of that company. 





Green Alleges 
Code Violations 
In Auto Plants 


Washington, Feb. 2.— William 
Green, president of the American 
Federation of Labor, said today 
that as soon as the proper allega- 
tions were filed with him, he 
would present a formal complaint 
to Gen. Hugh S. Johnson, indus- 
trial recovery administrator, 
against alleged code violations by 
automobile manufacturing con- 
cerns. Green said he had been 
informed workers were being 
paid by check for. 48 hours a 
week, the code maximum, and 
paid in currency for additional 
hours the same week. 
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Path Now Appears Cleared 
To Start W- 











O Production 


Toledo, Feb. 2.—Tangible indi- 
cation that the Willys-Overland 
Co. plant here will begin to manu- 
facture passenger cars under the 


previously approved court order 
was given here yesterday. 
Beginning of work on _ the 


manufacturing of between 5,000 
and 7,500 cars had been delayed 
for several weeks as attorneys 
were knotted on the problem as 
to the form of the receivers’ cer- 
tificates to be issued in financing 
the building of the cars. 

The difference principally was 
between the bondholders’ com- 
mittee and other parties in the 
receivership action. That this 
difficulty has been settled was 
seen Thursday in the action of 
Judge George Hahn who signed 
an order to show cause why the 
court should not issue an order 
for the manufacture of the cars. 

Objections must be filed by 9:30 
a.m. Wednesday and the hearing 
is scheduled for 1:00 p.m. the 
same day. It appeared, there- 
fore, that there will be no objec- 
tions presented unless some credi- 
tor who has not yet appeared 
does so. 

The judge also signed an order 


to show cause why certain equip- 
ment of the company, not now of 
use, should not be sold by the re- 
ceivers and up to $750,000 bor- 
rowed on receivers’ certificates to 
finance the manufacture of the 
cars. It is further proposed to 
sell certain equipment of the 
Wilson Foundry Co., Pontiac, 
Mich., an affiliate of the Willys- 
Overland Co., which, it is said, is 
indebted to the Willys-Overland 
in the amount of $1,000,000. 


It is expected that through the 
sales of equipment, it will be 
possible to pay $500,000 to thd 
National City Bank of New York, 
trustee for the bondholders, the 
Wilson Foundry Co. is to receive 
$150,000 from the proceeds. 

The probability is, if no unex- 
pected turn of events occurs, that 
work will be started in about two 
weeks and employment provided 
for approximately 3,000 workers. 
It is understood that operations 
will be started on a 50-cars-a-day 
schedule. Some of the cars are 
to be assembled at the Pacific 
Coast plant. 

In an order signed by Judge 
Hahn, the creditors’ committee 
was made a party to the action. 





Olds Sales at 
Stevens Show 


Gain of 246% 


(By Teletype from Chicago) 

Chicago, Feb. 2. —- Oldsmobile 
sales at the Coliseum and at the 
General Motors special showing 
in the Stevens Hotel have been 
running far ahead of those during 
the 1933 show, says D. E. Ralston, 
vice-president and general sales 
manager. Down to Wednesday 
the gain this year had reached 
246 per cent. 


All told, the sales in 11 cities 
where automobile shows have 
been held, including New York, 
Boston, Philadelphia, St. Louis 
and Cincinnati, Oldsmobile sales 
have exceeded 1933 sales to an 
extraordinary extent. These in- 
creases constitute indisputable 
evidence, Mr. Ralston points out, 
that better economic conditions 
are to be found in all parts of the 
country. 





Makes Its Bow As Scheduled 





Adhering to its schedule almost to the minute the first of the new Airflow Chrysler models came off 


the line at the East Jefferson Ave. plant today. 


Greeting the new arrival were left to right: John B. 


Macauley, chief engineer; J. E. Fields, president; David Wallace, vice-president in charge of manufac- 
turing and Fred M. Zeder, vice-president in charge of engineering for the Chrysler Corp. 


Production at 
Hudson is Now 


Over 400 Daily 


Detroit, Feb. 2.—“Production of 
Hudson eights and Terraplane 
sixes is now running over 400 
cars daily, and is being steadily 
increased. The successful intro- 
duction of the 1934 models 
brought a bank of retail orders 
which is constantly rising,” says 
Roy D. Chapin, president of the 
Hudson Motor Car Co. 


“Over 3,000 men were taken on 
this past week and there are 
now 11,000 men on the Hudson 
payroll as compared with 4,600 
a year ago. 

“Many new dealers are being 
added daily, old dealers are ex- 
panding their organizations and 
thus employment is being in- 
creased throughout the entire 
system of distribution. 


“Part of this increased demand 
for Terraplanes and Hudsons is 
based on the fact that the ex- 
terior appearance of the cars has 
been radically changed. The lines 
of the bodies are of an advanced 
type, though not extreme. To 
achieve this meant complete new 
factory equipment of all the ex- 
pensive dies and tools which are 
used to manufacture steel bodies. 
The motors are somewhat more 
powerful than last year’s and the 


performance exceeds the fine 
standard previously set. 
“Most of the important auto- 


mobile shows have now been 
held. Hudson and Terraplane re- 
tail sales at these were far ahead 
of several years past, which in- 
dicates the start of a most 
successful season.” 


Goodhart Quits 
As Advertising 
Chief of Franklin 


Syracuse, Feb. 2.—Hugh H. 
Goodhart has resigned as adver- 
tising manager of the Franklin 
Automobile Co., distributing or- 
ganization of the H. H. Franklin 
Mfg. Co. Except for a period of 
three years, when he was con- 
nected with a truck manufactur- 
ing concern in Buffalo, Mr. Good- 
hart had been with Franklin 
since 1910, in which year he 
joined the engineering staff. He 
had been advertising manager 
continuously since 1915. 

Mr. Goodhart stated that he 
was not yet prepared to announce 
his plans for the future. 
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GM Is Going to the Fair 


Georgia Bargain Sale of Licenses 
Seen as Dangerous Auto Freak 


© incinlinciesiashieiaicaed 


Fantastic Situation Created by State’s Offer of $3) Motor evita 
Plates to All Comers One of Queerest 
Products of High Levies on Vehicles 


By WILLIAM ULLMAN 


Washington, Feb. 2.—Now comes Georgia with its half- 
comic, half-tragic contribution to the motor vehicle tax 


drama. 


Regardless of the category in which one is dis- 


posed to place the Georgia development, it is one that 


cannot be ignored. 


Georgia, by executive proclamation, has offered passen- 


ger car license plates to all comers at $3 per car. 


It makes 


no difference, Governor Talmage declares, whether the 


customer lives in Georgia, 
Utah, or Illinois. Anyone, it is 
pointed out, can get Georgia li- 
cense plates for $3. 

In normal times the situation 
would be ridiculous, and even 
these abnormal times cannot 
make it look entirely rational. 
The point is that quite a number 
of motorists are taking advantage 
of the Georgia offer. This is par- 
ticularly true of those living in 
states immediately contiguous to 
Georgia, and in which license 
costs range from a minimum of 
$11.50 to a maximum of $37.50. 
They have been offered a bargain 
and, in these pinched times, they 
have been quick to seize it, show- 
ing thereby that there is no limit 
to which the car owner will not 
go to obtain relief from a tax 


burden that is desperately un- 
bearable. 
How about its legality? The 


answer is that it is every whit as 
illegal as it appears to be on the 
surface. But, so is gasoline boot- 
legging and a host of other prac- 
tices that are flourishing under 
the dispensation of excessive 
taxes. 

Analysts of the Georgia situa- 
tion see several disadvantageous 
elements in it. The major of 
these, which might eventuate as 
one of the real tragedies of the 
disastrously high tax epoch, is the 
threat it offers to the continuance 
of license plate reciprocity on its 
present unrestricted basis. Years 
of effort on the part of motorists 
and all motoring interests were 
required to achieve this program 
of full co-operation which makes 
all the roads of the United States 
available to all motorists regard- 
less of the license plate which 
their vehicles may carry. 

The prospect that Georgia li- 
censes may acquire the standing 
of Mexican divorces 


mem ae aaa 


one of | ¢ 


somewhat general non - recogni- 
tion—would jeopardize the whole 
structure of reciprocity which has 
meant so much to the free move- 
ment of the motor vehicle. At 
present all States have reciprocal 
relations with Georgia, but it is 
not inconceivable by any means 
that the offer of that State to sell 
bargain plates to all comers may 
result in retaliatory legislation. 


Another possibility inherent in 
the situation which is regarded as 
definitely an unhappy one gives 
the Georgia offer an even more 
Mexican divorce aspect. The State 
lacks a driver’s license law and 
when it puts license plates on the 
counter and invites the world at 
large to step up and buy at a low 
price and with no embarrassing 
questions asked, the practice con- 
forms precisely with the desire of 
the criminal element which does 
not like to be checked through its 
motor equipment. 


If advantage is taken by a suf- 
ficient number of motorists, in 
neighboring States particularly, 
the Georgia proposition is going 
to be costly to the victimized 
commonwealths in other ways 
than the loss of license revenue. 
It will demand a campaign of en- 
forcement to the laws requiring 
that cars native to a State have 
licenses issued by that State. 
Such campaigns cost money and 
demand the energies of enforce- 
ment agencies which already have 
more than they can do. 


This review of the condition 
makes it sound a bit fantastic, 
which is what it is, but it is no 
more fantastic than the current 
motor vehicle tax structure from 
which it has sprung. The effect, 
in other words, is no more illogi- 
al than its cause. 


Employment at 
New High Level 


Detroit, Feb. 2.—Motor Products 
Corp. is working on the biggest 
bank of orders ever held by the 
company. Demand for immedi- 
ate shipments in volume from 
the motor companies has necessi- 
tated letting-out some business to 
other firms. 

Operations are on a three-shift 
basis in most departments. With 
5,000 men on the payroll, which 
is being increased daily, employ- 
ment is at a new high. Previous 
peak employment by Motor Prod- 
ucts was 3,500. Plants are operat- 
ing at about 80 per cent capacity. 
The time required to train new 
men and to obtain adequate 
supply of tools and dies is all 
that stands in the way of capacity 





| panded tremendously.” 


The new type front door win- 
dow ventilators used by all Chrys- 
ler divisions as well as by Stude- 
baker are manufactured by Mo- 
tor Products. This is new busi- 
ness this year and required the 
equipping of a new department in 
which already 1,000 men are at 
work. Ford and Hudson also are 
important customers. 


products consists of windshield 
assemblies, 
mouldings and interior trim. 
Motor Products stock is cur- 
rently selling around 41, a new 
high for the past year and com- 
paring with a 1933 low of 7%. 


Buick Sales in 
Stevens Salon 


106 in 4 Days 


Chicago, Feb. 2.—-Sales of Buick 
cars at the Coliseum and at the 
General Motors Show in the Stev- 
ens totaled 106 units by Tuesday 
night, it is reported by Harlow 
H. Curtice, Buick president. “This 
total,” Mr. Curtice said “compares 
with 18 cars sold by Buick last 


year in the same length of time, | 


and satisfies us that buying power 
in the Chicago territory has ex- 


A Warming Glow of Prosperity 


net 





an 


a) 


Out East Jefferson the whirring wheels of the Hudson plant echo through the stillness of night. The 
music of moving machines is a sweet symphony in Detroit and the Hudson unit, under the direction of 
the Old Maestro Roy D. Chapin, is adding its share to the rising crescendo. 


operations. Production at the} 
Canadian division is making good 
headway. 


Besides | 
: : , | 
window ventilators, company’s 


instrument panels, | 















General Motors has already renewed its contract to take part in the 
Century of Progress Fair which will be revived in the Spring. Put- 


ting his name on the dotted line 


is R. H. Grant, vice-president of 


GM; looking over Mr. Grant’s shoulder is W. W. Lewis, director of 

advertising for GM; facing Mr. Grant is Rufus S. Dawes, president 

of the fair, and the man nearest you is Col. J. Franklin, director of 
industrial exhibit at the fair. 


General Reto 
Signs Contract 


For World’s Fair 


(Continued from Page 1) 
Rufus Dawes of the Century 
Progress. 

Mr. Grant announced that the 
GM exhibit this year will be fun- 
damentally the same as in 1933 
and that the changes to be made 
will be principally for the purpose 
of bringing various features of 
the display up to date and more 
interesting than before. Mr. 
Grant added: 


Good Investment 

“We are remaining in the fair 
because we think it will be a suc- 
cess this year, and it certainly 
was an excellent investment last 
year. Now that recovery is quite 
apparently on the way I believe 
the fair will render a further na- 
tional service by giving additional 
impetus to recover, just as it was 
an important aid when recovery 


of 


was not apparent in 1933.” 


The report about Ford exhibit- 
ing at the fair followed a state- 
ment made by President Dawes 


| of the Century of Progress before 


the State Street Council to the 
effect that “one of the nation’s 
leading corporations will occupy 
an area larger than that covered 
by the Transportation Building.” 


Mr. Dawes did not name the 
concern, but his listeners con- 
cluded from his remarks that he 
referred to the Ford Motor Co. 


Ford is said to have been nego- 
tiating and has been assigned a 
site at the fair. The company 
has not as yet closed the contract 
but reports state it is expected 
to do so shortly. 


Kahn Draws Plans 

It is also stated here that Al- 
bert Kahn, noted Detroit archi- 
tect, has drawn tentative plans 
for a Ford structure 800 feet long 
and about 240 feet wide, to be 
located where the Indian Village 
of the fair stood last year, with 
the space across the midway on 
the east and along the lake front 
to be set aside as an open air 
park and resting place. 


Another report is to the effect 
that the Ford Co. has made in- 
quiry of steel companies here 
covering 500 tons of structural 
steel for its Century of Progress 
building. It is understood that a 
metal board will be used for the 
outside walls to secure fireproof 
construction and that bids will be 
taken around Feb. 10. 


Evans Reports 
Production Up 
On Auto Loaders 


Detroit, Feb. 2.—Increased or- 
ders for Evans Automobile load- 
ing devices from the railroads 
has speeded up production in the 
two plants of the company ac- 
cording to E. S. Evans, president 
of Evans Products Co. Since the 
Jan. 15 report of orders on hand 
additional business from _ the 
larger roads of the country by 
the end of January increased or- 
ders for the month 40 per cent. 

Unfilled orders which are being 
taken care: of as rapidly as the 
two installation stations can 
handle them increased to 2,150, 
permitting the company to go into 
February with a bank of orders 
never equalled by the organiza- 
tion. Three shifts daily are turn- 
ing out freight cars equipped with 
the devices on an average of 40 
to 45 per day. A noticeable in- 
crease in orders is noted from the 
transcontinental lines with a big 
pick up in orders from eastern 
and southern rail lines. 

A big increase in battery sep- 
arator plates is reported from the 
western plants giving increased 
employment in the wood working 
plants on the coast. 


Charlotte Sales 
Spurt as City 
Sees New Models 


Charlotte, N. C., Feb. 2.—With 
the announcement of the new 1934 
model automobiles, retail sales in 
this city have taken an upward 
spurt, unequalled in the past 
three years. Sales and orders on 
hand for deliveries this month far 
exceed those of any other month 
in years. 

The Charlotte-Hudson Essex 
Co., dealers and distributors for 
the Hudson and Essex line of 
cars, announced sales of 50 units 
on the first day the new models 
were displayed. 

The two Chevrolet dealers here, 
the Pyramid Chevrolet Co. and 
the Frye Chevrolet Co., report 
sales of new Chevrolets far in 
excess of the same period last 
year. 

In the higher priced brackets, 
the Scott Buick Co., Pontiac and 
Buick dealers, report increased 
demand for their lines, and the 
Thomas Cadillac and Oldsmobile 
Co. officials state they have 10 
times as many good prospeets this 


| year as last. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best. 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 

















SATURDAY, FEBRUARY 3, 1934 





The Industry Marches On 


ODAY marks the closing of the 1934 National Auto- 

mobile Show season. At New York two weeks ago, 
and again at Chicago during the past week, the nation has 
responded heartily to the efforts of the automobile manu- 
facturers and their dealers. These two shows more truly 
represented the spirit of our industry than have other 
shows-of the past. The management, under the direction 
of Alfred Reeves, deserves great credit for its relaxation 
of exhibit rules as the result of which action car makers 
were able to present not merely new cars but the spirit 
behind the new cars as well. 


The hundreds of thousands of dollars spent in special 
display equipment by the various car makers for their 
individual exhibits at the shows were well invested. For 
even now, as the shows take their places in history, the 
motor industry is warmed by the afterglow of sales and 
potential sales. Plant windows no longer stare vacantly 
across empty streets. The bustle of moving machinery 
displaces the gnawing quiet of the past. The cheery songs 
of men about their tasks drown out the scruff of trudging 
idle feet. The industry marches on. It has found depres- 
sion’s Heel of Achilles—and struck. Our industry has 
made its own opportunities and is now set to take advan- | 
tage of them. No industry today stands higher in public | 
esteem than ours. We must keep this esteem, which is 
so well merited, as the industry forges ahead the leader | 
of the vanguard of recovery. Hold the gains made at the 
Show. 


| | 


* 


The Dealer and Safety 
yy WEDNESDAY issue of Automotive Daily News at-| 
tention was called to the obligation of our industry to 
see that its products get into safe hands. This obligation 
is moral rather than legal, but it is none the less binding. | 
Manufacturers through their advertising can help to edu- | 
cate the users of motor vehicles in matters of safe driving. | 
We are pleased to find Vincent Bendix, president of Ben- | 
dix Aviation Corp. commenting on this growing problem 
in this issue. 

Dealers, too, can do much through their contacts with 
buyers to drive home the fundamentals of safe driving. 
Dealers should make sure that each first-time buyer is 
fully familiar with his car and driving rules before he is 
permitted to take his car on the highway alone. They 
also should endeavor to drive home to experienced drivers 
the need for courtesy on the road. Without doing in- 
justice to his product, we believe that any dealer can call 
the attention of his prospect to the fact that no car should 
be called upon to perform miracles. The finest motor 
car today has its limitations and the safe driver will be 
guided as much by the limitations of his car as by its 
outstanding ability. Safety today depends more on ‘the 
driver than upon the car. The dependability of present 
day is well established. It is upon the driver, then, that 
we must center our safety drive. Not coercion, not threats 
but education. Dealers can play a big part in such effort. 








¥* * * 


Now that the shows are over the industry can devote 
more of its time to such pressing problems as the 
Rayburn bill now pending in Washington. During the 


past week or so that this bill has been up for hearing 
evidence has pointed strongly to its railway origin. 


AIR 


By Cliff Knoble 





DODGE calls it a “show-down” 
plan. The unsuccessful compet- 
itor calls it a “show-off” plan. 


Bg * 


Chicago show reports indicate a 
remarkable increase in the num- 
ber of retail sales and prospective 
buyers, over the shows of the last 
three years. Interviews with eight 
advertising men reveal the unan- 
imous conclusion that this is en- 
tirely a result of more ingenious, 
forceful, compelling, persuasive 
and extensive advertising. 


4 + 


ANOTHER THING that makes 
us realize what a remarkable peo- 
ple the Romans were—there was 
no back seat driving in a chariot. 


* * * 


The progressiveness of a dealer 
is never gauged by his expendi- 
tures for necessary things—but by 
the wisdom and quantity of his 
investments in things that he 
might get along without. 


+ cd * 

It’s easy enough to be pleasant, 
When everything goes along well, 
But the dealer worth while 

Is the one who can smile, 


When he can’t get the cars he 
can sell. 
* * * 


WHEN THREE thousand deal- 
ers, at the banquet of the NADA 
began slurping their soup in uni- 
son, it certainly sounded like the 
long-awaited buying wave was 
breaking. 


Daffy Definitions 
Prospect File—A device for pre- 
serving the names of people 
who will some day be discov- 
ered to have bought competi- 
tive cars 


A sales manager, given the au- 


| thority, has seldom been known 


to direct the accounting, engin- 
eering and production heads on 
the proper methods of conduct- 
ing their departments. But let 
the circumstances be _ reversed, 
and brother, prepare for sage and 
solemn utterances, and perhaps 


| the decapitation that may ensue 


from inability to control a deri- 


| sive grin. 


AN OLD TIMER is a fellow 
who can remember when auto- 
mobile salesmen used to hunt him 
up and try to sell him a new car 


Queer Queries 
Dear C. K.:—How’s the best way 
to get a job in an automobile 
company’s advertising depart- 
ment?—Dubious Daniel. 
Dear Duby: — One Pretty good 
way is to ask for it. 


4: 


ONE SATISFACTION about 
buying a gallon of gas at a time 
is that the station attendant 
rarely considers it worth while 
to give you his sales talk. 


* * * 


Barney Oldfield is softening up. 
Last night he was seen smoking 
a cigarette. The big sissy! 


a %* + 


WITH THE CONCLUSION of 
the national automobile shows, 
some of us will go to work, and 
others of us will be annoyed by 
people wanting to buy new auto- 


mobiles. 
oa a aK 


I never thought that I would want 
To buy a car and find I cawnt.* 
But that’s a fact, and well I know. 
Because, I haven’t got the dough. 


*Poetic License, 


OMOTWWE DAILY NEWS 


In This 











The After Glow of the Shows 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence Will 
he observed upon request. 


Safety 


Am glad to see you have come 
| out for greater exploitation of the 
safety features on modern cars 
to prevent avoidable accidents. 
Too much cannot be said on this 
subject, for apparently the acci- 
dent toll, like the biblical poor, 
is always with us. 


No driver ever set out deliber- 
ately to cause an accident. In 
fact, it is because accidents are | 
usually the last thing on a driv-| 
er's mind that they happen at all. | 
Granting this, it certainly would | 





be great if, through being made 
conscious of the accident safe- 
guards on the car itself, drivers 
could be brought to drive always | 
with the thought that their cars 
were under complete control. 
What I am getting at is that if, | 
through NACC and factory propa- 


ganda, all drivers were uncon- 
sciously trained to feel certain 
that they have their machines 


under control, a era of 
safety would begin. 

Back in the days when cars 
were a novelty we unconsciously 


new 


learned to seek speed and _ still 
more speed. The criterion of a 
driver then was how fast he 


could go. Now all cars can go 
faster than we ever dreamed of. 
And the time has come for driv- 
ers to take speed for granted 
and learn to judge a driver by 
how fast he can stop. How well 
he can utilize, as you have 
pointed out, the many safety 
factors that makers have devel- 
oped and given to him and which, 
in his thoughtlessness, he is not 
using. 





Police departments, laws, court 
sentences can only lead the way. 
The result of their activities is 
temporary. But with a perma- 
nent effort to make every driver 
proud and conscious of his ability 
to control the mechanism he 
operates, the bloody accident toll 
must shrink to its proper pro- 
portions.—-Joseph P. Danahy, 

| Chicago, Ill. 


| have 





Prospect Lists 


Much has appeared lately in 
your paper about the enthusiasm 
and interest shown by the pub- 
lic in the 1934 cars. Mention has 
also been made of the many 
prospects listed. Now I have 
often wondered what salesmen do 
with these prospects lists when 
they get them. In 12 years in the 
Motor City, during which time I 
bought and paid for four 
cars, I have never been asked to 
buy one unless I went into a 
salesroom and stood around for 
awhile.—-B. F. M., Detroit. 


-=2 word in 


“edgewise” 


By the Publisher 





(By Teletype from Chicago) 

ACK FROM the windy city and 

adding up the score we are 
elated to tell you that our Chicago 
Show issues ran 40 per cent ahead 
of last year in advertising carried. 
About the most convincing argu- 
ment of the soundness of the 
present Roosevelt policies is the 
sound of the returning dollars to 
your own cash drawer. As Cliff 
Knoble might say “We haven't 
noticed any difference in the 
sound of these 59c dollars—if our 
memory serves us right, they 
sound just the way they use-ter!” 


* . * 


IF SOME of the advertisers 
who still question our claim that 
ADN goes directly to and is read 
by the very executives they are 
trying to reach could have sat in 
our headquarters in Chicago for 
the week and heard the requests 
for copies and from whom they 
came, our advertising selling job 
would be over. 


We had more callers in Chicago 
by far than we did in New York. 


(Continued on Page 13) 
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Go Ahead-- 








Step Up Your 
Sales Quotas 


Sales in 1933 Sales Quota 
Cars Trucks for 1934 


ILLINOIS 
INDIANA 
MINNESOTA . 
WISCONSIN 


IOWA 


NEBRASKA 16,393 


THE DAKOTAS. 





WHERE 1934 FARM CASH IS CONCENTRATED 


Step up your sales quotas on cars and trucks for these 
eight middlewestern states. Sales here in 1934 will sur- 
pass your fondest expectations, if you will but recognize 
your opportunity ow. 


Priming the “Buying Pump” 


The government is priming the “buying pump” of the 
farmers in these states to the extent of actually hundreds 
of millions of dollars. Over $600,000,000 is going to the 
Corn, Hog and Wheat farmers. This is new money— 
over and above their regular income. And remember, 
the bulk of all this money is going to the farmers located 
in the eight states shown on the map. 


Your Regular Customers Nonri 


DAKOTA 
Year in and year out, the farmers in these 
states are your best farm customers. They 
have always readily spent a large share of 
their income for automotive equipment. 
The last Census shows that 86% of the 
farmers in these eight states own auto- 
mobiles, compared to an average for the 
farm market of 58%. More than 20% 
own motor trucks, compared to an average 
of 13%. 31% here own tractors, compared to 14% of 
the farmers as a whole, etc., etc. 


Expect Even a Better Showing Now 


Then, what can’t you expect in these states now when 
vou take into consideration the effect of the hundreds of 
millions of new buying power distributed here? You 
can honestly expect record-breaking sales volume, if you 
decide to back up your sales organization in these states 
and make a definite bid for your share of this available 
money. 


Your Logical Approach 


Make your bid for increased sales through the advertising 
columns of the Local Farm Papers. They are the ones 


eS | 


that put over the administration program in these states. 
They are the ones that are making this new buying power 
available to you as they furnish the farmers with informa- 
tion about the A A A program and sell them on the idea 
of co-operating with the programs. National farm 
papers are paying little or no attention to these far- 
reaching administration programs. ‘Their readers, 
likewise, depend upon the Local Farm Papers for both 
this vital information and also for sound counsel as to the 
advisability of co-operating with the government. 


Remember, no publication can possibly be of more im- 
portance to you as an advertiser than it 1s to its own 
subscribers. 


For $5,000 a Month 


For only $5,000 a month, for less than 
one-half cent per subscriber, you can use 
our complete group of Local Farm Papers 
with full page copy and reach more than 

a million farmers in these eight states 
where 1934 farm cash is concentrated. We 


give you: 


1. COVERAGE In these eight states, we will 
deliver your message to more farmers than can 
be reached through any other one farm paper or combination of 
farm papers. 


2, READER INTEREST—Your message published in our 
publications will have greater reader attention, interest and ac- 
ceptance of farmers. 

3. BUYING POWER—Our publications reach practically 
every farm: owner of autos, tractors and automotive equipment 
here, the farmers who have more need and more money to buy 
your products. 


4. DEALER ACCEPTANCE—Your dealers prefer your ad- 
vertising in Local Farm Papers over advertising support offered 
in other farm publications, because they know that advertising in 
Local Farm Papers bring faster action—more buyers—more sales. 


5. COS T—We will deliver your message in this market at a 
lower cost per line per thousand undu plicated farm readers than 
any national farm paper or combination of national farm papers. 


Write, or wire, for more details. Address the publishers direct or Gordon 8. Broholm, Detroit Manager, General Motors Bldg. 
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HORACE C. KLEIN, Publisher 

The Farmer and Farm Stock and Home 
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Publisher 
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better business practice in the 
automobile retailing trade,” Mr. 
Schleeter said, “and it will live 


only as long as the dealers want | 
it to exist and as long as they 
instruct their salesmen and other 
representatives to be on the alert 
for violations.” 

Mr. Schleeter stated that it is 
up to the dealers in discussing 
the code with the public not to 
blame anything on the code but 
to explain its provisions and ad- 
vantages to them. 

“Here is an opportunity for 
salesmanship to come again into 
its own, and, under the new deal, 
character and good will are more 
necessary than ever before,” he 
concluded. 

The subject of factory quota- 
tions on delivered prices of new 
cars under the new “no f.o.b. 
price” system proved to be the 
instigator of prolonged discussion 
at the meetings both Wednesday 
and Thursday. 

It was contended by some mem- 
bers that any possibility of in- 
justice to the retailer should be | 
prevented through an amendment | 
to the dealers’ code, although a/| 
large number felt that the pro- 


| 
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Getting An Eyeful of Airflow 


NADA Officials Conclude 
To Leave Code Unchanged) ig 


— 


Jan. Production 
| At Ford Hits 
57.575 Record 


(Continued from Page 1) 





23 per cent increase over the first 
schedule. All of the increase, it 
was said, was required to meet 
additional orders from _ dealers 
beyond original commitments. The 
demand from dealers following 
the presentation of the new Ford 
V-8 car for 1934 two months ago 
has exceeded even the most op- 
timistic estimates, it was said. 
Ford V-8 cylinder production 
set an all-time record for the in- 
dustry, it is claimed, the month’s 
total being 54,038 passenger cars, 
commercial cars and trucks. 


Fleet Owners 
Addressed By 
GM Truckmen 


Chicago, Feb. 2.—One hundred | 





vision should be incorporated in 
the manufacturers’ code, inas- 
much as the dealers’ code makes 
no attempt at supervision of the 
factory-dealer contracts or other 
agreements. After a great deal 
of argument over the question, it 
was decided to postpone final de- 
cision till later. 
Record Turnout 

A record turnout was on hand 
at the annual banquet Tuesday 
night in the roof ballroom of the 
LaSalle, with presidents and sales 
chiefs of nearly all factories at 
the head table and with code en- 
forcement officers of the NADA 
from all parts of the country 
among the throng in the packed 
hall. 

Except for the talk by Harold 
Hoffman, New Jersey’s Commis- 
sioner of Motor Vehicles, which 
teemed with humorous observa- 
tions and stories, the speech 
making dealt with the new code. 
These addresses were delivered 
by Col. R. W. Lea, assistant ad- 
ministrator of the NRA, and 
James Dalton, editor of Motor 
Magazine, with President Vesper 
of the NADA adding his com- 
ments. Dealers were urged by 
Colonel Lea to line up with the 
code and informed that willful 
violators will “have to tell it to 
the judge.” 





766 Sales Made 
At Philadelphia 
Annual Exhibit 


Philadelphia, Feb. 2.-A check- 
up of results of the 1934 Philadel- 
phia Automobile Show reveal that 
there was not only a substantial 
increase in the attendance over | 
1933—-37 per cent—but also in the 
number of new car units sold. 

Approximately 70,000 persons | 
were present at the show and 766 | 
new cars were sold by local dis- | 
tributors and dealers, as against | 
only 129 units sold in 1933’s show, 
this being an increase of 567 
units, or a gain over last year’s 
figures of 253 per cent. 

The net value of the cars sold 
was nearly three-quarters of a 
million dollars. This improve- 
ment is regarded as significant 
indication of a business revival. 





Employment Rise 

Canastota, N. Y., Feb. 2.—N. L. 
Stafford, secretary-treasurer of 
the Diemoulding Corp. in this 
city, today announced that em- 
ployment will be stepped up 25 
per cent owing to a large order 
received the past week. Work on 
the new order will start in the 
latter part of February and con- 
tinue through until May. The 
Diemoulding plant is the most 
active manufacturing in Canas- 
tota. 








| Healy as general 


and fifty of the largest fleet 
owners in Chicago and vicinity 
attended a private showing of 
a new cab-over-engine truck at 
the Chicago factory branch of 
the General Motors Truck Co., 
1700 West Pershing Road, this 
week. The showing was pre- 
sided over by O. H. Perkins, 
branch manager. 

Pierre Schon, of the General 
Motors Truck Co., discussed the 
salient features and construction 
of this model and delivered a 
short illustrated talk on the trend 
of motor vehicle legislation and 
the new deal in transportation. 

He pointed out that with 
shorter wheelbase and _ conse- 
quent lessening of overall length, 
reduced turning radius and prac- 
tical weight distribution between 
front and rear axle, a much 
greater payload is possible—and 
all within the limits of Illinois 
legislative restrictions. 


Five Staff Changes Made 
By J. Stirling Getchell 


Detroit, Feb. 2.—Orrin P. Kil- 
bourn, vice-president of J. Stir- 
ling Getchell, Inc., has announced 
the appointment 
of Wiliiam A. 
Blees and Edgar 
W. Garbisch as 
vice - presidents, 
and Carleton 


manager of the 
New York office 
of the agency. 
John Scott will 
head all art de- 
partment activ- 
ities and Leslie 
S. Pearl becomes 
copy chief. All of the new ap- 





Wm. A. Blees 





| pointees have been with the Get- 
| chell organization for some time. 


South Bend Auto Show 
Scheduled for Feb. 7-11 


South Bend, Ind., Feb. 2.—The 
South Bend Automotive Trade 
Assn. will hold its seventh annual 
automotive show from Feb. 7 to 
11, inclusive. 

Practically all the new car deal- 
ers in South Bend and Misha- 
waka are exhibiting the models 
which they are handling at this 
show. 

The South Bend Associated 
Merchants are also co-operating 
by displaying style shows of 30 
minutes in the afternoons and 30 
minutes in the evening during 
the show. Various costumes from 
the early, dates in America, up 
to date, will be shown. This is 


put on as an added attraction as 
well as in order to secure the 
co-operation of the merchants 
and has been found to be a good 
attraction in past years when 
such a feature was used. 


7. soe ah 
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De Soto did not hide its light under a bushel at Chicago and if there is any question about the public 
interest in airflow styles just take a squint at the view above where spectators are viewing the new 


models from all angles. 





Chris 


Sinsabaugh 





(Continued from Page 1) 


Blackstone, which was one of the 
best of its kind I have attended. 
I had with me Jim Levy, one of 
the oldest Buick dealers in Chi- 
cago, and we left for the dealers’ 
party together. In front of the 
Blackstone we ran into Paul 
Hoffman, president of Stude- 
baker, who was going our way 
and, of course, I said “Paul, ride 
over with us.” Hoffman knew 
Levy because the Studebaker ex- 
ecutive started his automobile 
career in Chicago a quarter cen- 
tury ago, selling Halladay cars. 
Levy knew he knew Paul but he 
couldn’t place him and _ stalled 
around trying to find out who he 
was. Finally he burst out with, 
“Say, Paul, what you doing now?” 

“I’ve been selling Studebakers 
for 20 years,” Hoffman said and 
then Levy saw the light. And 
did his face get red? And was 
he razzed at the NADA dinner by 
those who heard the story? 

Ed * Eo 


WEDNESDAY NOON there 
was the Nash dealer luncheon at 
the Congress, where Courtney 
Johnson made his debut as the 
company’s new general sales man- 
ager. The unusual feature of this 
luncheon was the telephone 
speech made by C. W. Nash. The 
head of the house is in Los 
Angeles, but this did not stop 
him. Through the aid of the 
telephone and amplifiers he gave 
a pep talk that stirred the Nash 
dealers to great enthusiasm. 

* * * 


BEYOND THE question of a 
doubt the party for the news- 
paper men staged by Dodge Wed- 
nesday night at the Palmer House 
was one of the most brilliant 
affairs of the sort ever staged at 
a national automobile show. The 
guests of the occasion included 
every writer of prominence in 
attendance at the show. 

Emerson J. Poag, advertising 
manager of Dodge, was responsi- 


ble for the evening, the entertain- | 
ment consisting of a stage per- | 
formance which gave us a chance | 


to see what’s what in night club 
life in Chicago. 
a * 
SO FAR as your commentator 
is concerned, his social activities 
for the week wound up Thursday 
noon when J. J. McMahon of the 
Drovers’ Journal rounded up a 
few of us—Volney Fowler and 
Ken Youel of General Motors’ 
public relations staff; Walter 


* 











Boynton of Campbell-Ewald; Jim 
Levy, the Buick dealer; Win 
Zucker, former general manager 
of Stewart-Warner; F. E. Ed- 
wards, former chairman of the 
AAA technical committee; John 
De Long of the Chicago Motor 
Club, and yours truly for one of 
those luscious beefsteak dinners, 
garnished with old-fashioned 
cocktails made by a master hand, 
at the famous Saddle and Sirloin 
Club at the stock yards. It was 
the same kind of an affair as I 
enjoyed at the show last year and 
which was thrown in honor of 
George Graham, then Rockne’s 
leader and Studebaker and 
Pierce-Arrow executives. 


tk 


“JOE FIELDS, president of the 
Chrysler Sales Corp. got a 
chuckle when Tom Cooper, his 
Oklahoma City distributor, came 
along with a holler that he has 
been signing up so many dealers 


A State 


* # 








in his territory that he has run 
out of the printed contract forms, 
having to substitute typewritten 
documents. 

+ 


SAYS ONE of the factory folk 
after a visit to the Coliseum: 
“Industry can well take a leaf 
from the enterprise displayed by 
the motor car manufacturers in 
dramatizing the automobile 
shows. It has been proved that 
this pays, judging by the record 
breaking attendances we have 
been having. This dramatization 
draws crowds and making sales 
because they are_ interesting. 
Such show exhibits as the ‘Oscar’ 
display of Plymouth, the De Soto 
marinettes show, and the elabor- 
ate mechanical displays of Gen- 
eral Motors are examples of good 
showmanship. 

“The ‘Oscar’ show, a $500,000 
development of the Bell Tele- 
phone Co., laboratories, not only 
| attracted huge crowds to the 
| Plymouth exhibit but literally 
| gave them an ‘earful’ of the new 
| car. The show itself, I hear, cost 

Plymouth $10,000. But that’s 
| cheap if it makes sales. Tell ’em 
| and you sell ’em.” 


* * 
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of Policy 


AUSTIN FEARS NO COMPETITION 


Comparison with any 


other car is welcomed 


@ Dealers with higher priced cars, which necessarily 
move slower, will find in Austin profits the added income 


which changes red ink figur 
Attractive 


es to black. 


franchise. 


Shipments only against orders. 


High pressure sales 


methods not used. 


Deposit not required. 
Simplest of sales agreements. 
ser 


The Austin dealer policy i 


s one of mutual assistance 


and co-operation. 


FACTORY AT BUTLER, PENNA. 


THE 


Au 


All Models 
2241 South Michigan Avenue 


AMERICAN 


e 
5 [271-2 } 
Headquarters: 
Great Northern Hotel 
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HEY went to the Chicago Automobile Show—the 


copes ae nan 


biggest crowds in years! They saw the handsome new 
Pontiacs! They stopped! They looked! They admired! 
They went on to the other exhibits to be entertained —and 
then they came back to Pontiac, to marvel at its bigness, 
its grace, its beauty! “It’s one of the two best looking cars at the 


show!’ was the consensus of opinion. 


| Here’s what else they said— 


“Those front wheels are 
genuine Knee-Action, not a 
flexible axle. Look, the knees 
turn with the wheels!” 


— 
“Every car that has won the 
Indianapolis race for years 
and years has been a Straight 
Eight. That’s why I want a 


Pontiac.” 


“It’s the biggest package of 
automobile I ever saw for the 


money! 
—=— 


“We've gota 1933 Pontiac. I 
wondered how you could im- 
prove on it, but I certainly 
see now.” 
—@e—_ 

“I’m convinced that the trend 
is to Straight Eights. You 
people have a grand opportu- 
nity this year with a car that 
gives so much for so little.” 


“I’m certainly sold on Pon- 
tiac’s mechanical brakes. 
That demonstration of Bendix 
brake power and equal action 
convinced me.” 

con@iijeme 
“I think the new Pontiac 
front end looks better than 
any of them—certainly it’s the 
handsomest on any car of less 
than $1400.” 

—@— 
“That engine surely looks all 
you claim it to be. I never 
dreamed an engine in a low- 
priced car would be built with 
such fine precision. Now I 
know why the Pontiac Straight 
Eight is so smooth.” 

—@— 
“Why don’t other companies 
use your valve cooling system? 
I suppose it’s because yours 
costs a lot more.” 








FACTS ABOUT THE NEW PONTIAC 


BIGGER—W heelbase is increased to 117 inches. The new Fisher Bodies 
—with No Draft Ventilation—are far more spacious. 

MORE POWERFUL—Pontiac’s famous Straight Eight Engine has been 
stepped up to 84 h.p. 

FASTER—The new Pontiac delivers a top speed of 82 actual, stop-watch 
miles an hour. 

MORE ECONOMICAL—Last year’s Pontiac was known as the Economy 


Straight Eight because its operating costs, according to owners, were 
no greater than those of Sixes. The 1934 Pontiac gives more miles to 


But why go farther? Opinions all agreed. Pontiac’s reception at 
_ the Chicago Show duplicated that of New York. Everyone who 
' saw the 1934 Pontiac Straight Eight at the National Shows was A GENERAL MOTORS SILVER ANNIVERSARY VALUE 
enthusiastic in its praises. We still have some desirable territory 
4 open for dealers of the right kind—and an attractive contract. In 
| some cases we Can offer joint Buick-Pontiac dealerships. A confi- 

dential inquiry will be treated in confidence. Write or wire Pontiac 


Motor Company, Pontiac, Michigan. O N A C 


| Get a Straight Eight for your money! 


—that is Pontiac’s advice to prospects for low-priced cars in 1934. Line up with Pontiac and be 
ready for the swing to this bigger, smoother, faster Straight Eight—the quality car of the low-price field. 


the gallon by a generous 10 per cent. Remarkable economy! 
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Optical Theatre 


Confuses Many 
At Stevens Show 


Chicago, Feb. 2.—It wasn’t tele- 
vision, no matter what visitors at 
the General Motors exhibit in the 
Stevens hotel may have led them- 
selves to believe. 

William Herrschaft, noted New 
England puppeteer and inventor 
of the optical theatre which fea- 
tured the Fisher Body display, 
has confessed that his show was | 
“Venus,” in improved form. 

Those who paid a quarter to see 
the “Streets of Paris” at A Cen- 
tury of Progress Exposition will | 
remember her—the mermaid 
member of the nudist colony who 
sat in a shell, apparently im- 
mersed in water. “Eleanor’s 
Birthday,” the clever little one-act 
playlet presented on the hour and 
half-hour at the Fisher theatre, 
was staged in exactly the same 
manner, with one or two changes. 

Sound effects were added for 
the first time, according to Herr- 
schaft. Likewise, it was the first | 
time that anything as large as a 
Pontiac sedan had been shown. | 
The car and the actors were real, 
the only fakes being the huge 
trees in the foreground. The two 
poplars were actually “prop” trees 
about four feet high. The other, 
which vanished into the prosce- 
nium, was an imitation trunk that 
stands just a trifle higher. The 
spectator may have imagined that 
it had foliage, but it existed only 
in his imagination. 

The real stage was 18 feet, 6 
inches in width, large enough so 
the actors could move about at 
will. Their voices were picked up 
from any point by the four crys- 
tal “mikes” that were provided. 
Three are mounted on the roof of 
the car inside, while the fourth 
hangs down in front. Bernard 





|} month. 


| est total sales for 


| sales 


\Irish Free State Market 
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Federal All Dressed Up for 1934 


Eastern Canada 
Sales Continue 


Monthly Gains 


Montreal, Feb. 2.- December | 
figures show automobile sales in | 
Eastern Canada were higher than | 
in the corresponding month of 
1932, for the sixth consecutive | 
Although the early in-| 
troduction of the 1934 Fords and 
Studebakers had some bearing on | 
the increase in December over a 
year ago, it is significant that 
the sales of the 1933 Chevrolet 
were 127, as compared with 65} 
in December, 19382. December | 
was the third consecutive month 
in which Ford achieved the high- 
an individual 
car. 
No changes in ranking of the| 
leading makes for the year took} 
place as a result of December | 
which amounted to the} 
smallest monthly total for the 
year. Chevrolet leads all other 
makes in Eastern Canada, ac- 
cording to Might’s Directories. | 
Ford is in second place. 

Sales by Provinces 
933 932 933 w2 
"Beeealne 12 Months 


Ontario 437 23,057 
Quebec 64 6,815 
New Brunswick .. § 23 802 
Nova Scotia 10 1,717 
Prince Ed 163 


ae,tiv | 
7,694 
1,693 
2,434 
Island 197 


650 534 32,554 34,793 


92.775 | 


| 
| 


Co., Detroit. 


Chevrolet Sales Owens-Illinois 


Exceed °32, ’°33 
At Chicago Show 


(Continued from Page 1) 
This year’s total is 444 cars as 
against 406 for the two previous 
years combined. 
Two factors make this showing | 





Shows an Improvement 

Washington, Feb. 2.—Definite 
improvement in the automotive 
market of the Irish Free State 
occurred in the second half of 
1933, according to a report from 
Vice-Consul E. J. King, Dublin. 
Sales of motor vehicles, however, 


| it is pointed out, are retarded by 


the very high duties imposed on 
completed motor cars. While 
those duties have not resulted in 





O’Brien, the sound man, keeps the | 


volume steady. 


Perfect Circle Pistons 


Sponsors Radio Program | 


New York, Feb. 2.—-A new pro- 
gram, Rings of Melody, with its 
own individual style of blending 
harmony and rhythm, will make 


its radio debut over an NBC-WJZ | 


coast to coast network Sunday, 


Feb. 4, at 2:30 p. m., E. S. T., | 


of the 
Hagerstown, 


under the _ sponsorship 
Perfect Circle Co., 
Ind., manufacturers of Perfect 
Circle piston rings. Forty-four 
U. S. and Canadian stations will 
be used. 

Featured in the program will be | 
the two piano team of Ohman and | 
Arden, with an orchestra which | 
they have constructed; Edward | 
Nell, baritone, and Arlene Jack- | 
son. 


Bill Would Regulate | 


Rebuilt Battery Sales | 


Albany, Feb. 2.—Sale of rebuilt, | 
repaired and used electric bat- | 
teries would be regulated by a bill | 
before the legislature Thursday. | 
It was introduced by Assembly- 
man James J. Wadsworth, Gene- 
see Republican. 


| curtailing motoring, they have 
slowed down the introduction of 
new cars. 

During November, the report 
states, the Government agreed to 
| @ remission in the tax on motor 
| cars assembled in the country. 
The maximum tax on a 
pleted car thus assembled is now 
£16. Cars not assembled in the 
|; country are subject to a tax of 
| £1 per horsepower. The reduc- 
tion of the motor tax on cars of 
16-horsepower and over the re- 
port points out, is to encourage 
the assembly of high-powered 
cars. Several importers of Ameri- 
can passenger cars and trucks 


| have started assembly plants in | 


Dublin, 


Governor to Sign Bill 


Reducing License Cost | 
Richmond, Va., Feb. 2 (UTPS). | 
Final enactment of a bill re-| 

ducing motor license taxes 38 per | 
cent was a highlight of Monday’s 
session of the Kentucky General 
Assembly. 

The governor is expected to 
sign promptly the motor tag re- 
duction bill and grant an ex- 
tension to Feb. 15 to give mo- 
torists time to buy their tags at 


the lower rates. | 


com- | 


particularly good, Mr. Bragle | 
pointed out. First, the company 
just completed several special an- 
nouncement showings of their | 
new product here, at which time | 
many orders were booked which 
otherwise would have fallen into 
the automobile show period. And, 
second, because of the many prob- 
lems incidental to getting into | 
volume production of new models, | 
a number of local dealers did not | 
have display cars on hand when 
the Chicago automobile show | 
| opened. With factory production | 
| up to 2,400 cars a day now, how- | 
ever, and the plants headed to- 
| ward capacity output, cars are 
beginning to come through in 
| such volume that by Wednesday 
night every dealer in Chicago 
| territory had one or more cars 
; on display on his showroom 
| floors, and by Thursday the larger 
dealers began to receive consign- 
ments of automobiles in carload 
lots, Mr. Bragle stated. 


With all dealers stocked, Mr. | 
Bragle said, he felt confident that | 
during the remaining days of the 
automobile show retail sales re- | 
sults for Chevrolet would com- 
pare favorably with the boom 
years in the industry. 





Reaches New High 
Big Rapids, Mich., Feb. 2. 
Increased activity in the auto- 
motive business has’ spurred 
operations of the Hanchett Mfg. | 
plant here to the highest point 
in more than three year and has 
necessitated a night shift to 
meet production demands, Ralph 
V. Hanchett has announced. The | 
company manufactures machin- | 
ery for automobile concerns. 


| Glass Co. will 
| furnace of its Newark, Ohio plant 
| about Feb. 


Ready to Open 
Newark Plant 


Toledo, Feb. 2.—Owens-Illinois 
reopen the first 


15. Many products 
for the company’s industrial di- 
vision will be made there, and the 
former Berney Bond plant in 
Columbus, where Owens-Illinois 
has been producing glass brick, 
spun glass and other industrial 
materials, will be given over to 
milk production under the new 
plan. 


The Newark plant was formerly | 


the largest beer bottle plant in 
the country when it was operated 


by the American Bottle Co., which | 
was absorbed by Owens-Illinois. | 
| It has been idle for several years. 


Nat'l Metal Congress 
Will Be Staged in N. Y. 
New York., Feb. 2.—For 


in New York City. The week of 
Oct. 1-5, 1934, has been selected 


as the date, and Commerce Hall | 
in the Port of Authority Bldg. at | 
| 433 


14th and Eighth Ave. has been 
chosen for the site. Hotel head- 
quarters will be announced later. 


The Board of Trustees of the} 


| 
| 
| 
| 





Here is one of the 1934 stake body models which was recently announced by the Federal Motor Truck 
This model reflects the trend to streamline truck design which 
follows closely the passenger car trend for 1934. 


Finance Figures 
Show 35% Drop 


In Dec. Business 


Montreal, Feb. 2.—The number 
of new and used automobiles, 
trucks and buses financed in 
Canada during December, 1933, 
and the amount involved in fi- 
nancing these sales have been 
compiled by the Dominion Bu- 


|}reau of Statistics. 


The figures for December show 
a decrease in the total amount of 
financing as compared with No- 
vember and indicate a drop of 


| 35.2 per cent, as compared with 


| vember, 
the | 
first time the National Metal Con- | 
gress and Exposition will be held | 


December, 1932. The total num- 
ber of vehicles financed was 2,000 
in December, 1933, 2,691 in No- 
vember, 1933, and 3,641 in Decem- 
ber, 1932; and the amount of fi- 
nancing was $733,765 in December, 
1933, $1,003,467 in November, 1933, 
and $1,132,255 in December, 1932. 

New vehicles financed numbered 
427 in December, 1933, 608 in No- 
and 962 in December, 
while used vehicles num- 
bered 1,573 in December, 1933, 
2,083 in November, and 2,679 in 
December, 1932. The amount of 
financing for new vehicles was 
$307,656 in December, 1933, $459,- 
236 in November, 1933, and $473,- 
in December, 1932; and the 
total for used vehicles was $426,- 


1932; 


|109 in December, 1933, $544,231 in 


American Society for Metals, un- | 
der the auspices of which the | 
Congress and Exposition are held ! 
every year, made these decisions | 


at their latest meeting. 


“We have long wanted to have | 


the Congress and Exposition in 
New York,” W. H. Eisenman, sec- 
retary, said, “but until now no 
suitable building has been avail- 
able. 

“Definite arrangements have 
been made that rates for services 


1933, and $658,822 in 


1932. 


November, 
December, 


Europe’s Motor Builders 


To Make Eaton Co. Valve 


Cleveland, Feb. 2..-Two of Eur- 
ope’s greatest builders of airplane 


| motors have taken sub-licenses to 


manufacture the salt cooled valve 
developed by the Eaton Mfg. Co., 


|}automotive parts manufacturers. 


and connections will be the same | 


as those which our exhibitors 
have enjoyed in Cleveland, De- 
troit, and elsewhere.” 


about March 15. 


| builders of fine 


The companies are the Rolls- 
Royce of England and the His- 
pano-Suiza Co. of France, both 
automobiles and 

The licenses 


airplane motors. 


| were taken through the Bristol 
Floor plans will be available | Engine Co. of England, European 


licensee of the Eaton Mfg. Co 


The Caterpillar That Will Burst Into a Beautiful Highway Butterfly 


This long winding caravan of cars that resembles the lowly caterpillar consists of 39 trucks carrying 134 shiny new Buicks on their way to Chicago. This picture was snapped 
at the Flint plant of Buick and represents the largest single shipment of cars to be made to the Chicago area in a long, long time. Scenes like this coupled with the merry 
glow in plant windows at night have put an entirely new face on the situation in the Detroit environments. 
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! 3 MONTH'S SHIPMENTS BEAT 
TOTAL SHIPMENTS OF ’°33 MODELS! 


Every day, everywhere, hundreds more new 1934 Nash cars Nash are 20% greater than last year’s entire shipments of 
turning out on the streets. More owners spreading the good _all 1933 Nash models! 


word, More heads turning. More desires kindled to own one! > LD : 
| Every day, everywhere, applications sent in by dealers who 


Every day, everywhere, dealers clamoring for more cars. | want to handle the 1934 Nash and the new Nash-bwile 
Sales pushing higher and higher. Already, with the big LaFayette under one franchise. The line is hot. Lose no time. 
selling season yet two months away, shipments of the 1934 Write to Sales Dept., Nash Motors Company, Kenosha, Wis. 


W34ereMASe . 
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Reo Displays Its Self-Shifter 


Reo Self-Shifter Chassis 
Shown at Chicago Show 


Chicago, Feb. 2.—Anyone who 
doubts the extent of public in- 
terest in the car without a gear- 
shift lever needs only to attempt 
to elbow his way through the 
crowd gathered around a cut- 
away Reo chassis at the automo- 
bile show. The chassis was built | 
up to demonstrate the extreme | 
simplicity of self-shifter opera- 
tion, to show how, with uncanny 
certainty, and without any 
thought or action on the part of 
the driver, the automatic trans- 
mission engages higher or lower 
gear ratios as required for dif- | 
ferent traffic and road conditions 
and varying speeds and grades. 

Above the chassis, on a plate 
glass panel like an instrument 





board, are mounted two huge 
speed indicators each the size 
of a dinner plate, one is connected 
with the crankshaft and indicates 
engine speed—the other is con- 
nected to the transmission or 
propeller shaft in the same man- 
ner as the conventional speed- 
ometer. Both dials are marked 
off to read miles per hour. 

When the foot of the demon- 
strator depresses a pedal like a 
large accelerator conveniently lo- 
cated on the floor beside the 
chassis, the electric motor that 
turns the Flying Cloud engine 
speeds up. When the demon- 
strator lets up on the control 
pedal the engine slows down. 

As the engine speed is increased 
the rear wheels turn faster but 
as the car speed, indicated on the} 
right hand dial, reaches 14 or 15 | 
miles per hour, the Self-Shifter | 
comes into action. Silently and} 
positively, with absolutely no tae | 
terruption of the smooth flow 
of power to the rear wheels, the 
Self-Shifter engages a higher | 
gear ratio. Below 15 miles per 
hour, the engine speed dial in- | 
dicates more than twice the car} 
speed, but at 14 or 15 miles per} 
hour, the hand on the engine 
speed dial drops gently back to 
the same speed as shown on the 
car speed dial. Both hands move 
together as the further depression 
of the control pedal causes the 
engine transmission drive shaft, 
differential and rear wheels to be 
driven faster. 

To make the operation of the 
control more easy to see and ex- 
plain, the control on the floor is 
connected with the accelerator 
pedal on the chassis. When the 
accelerator pedal rises and the 
car speed falls to eight or ten 
miles per hour the transmission 
automatically engages a lower 
gear ratio. 

Showing clearly as it does the 





simplicity of the Reo Self-Shifter, 


the exhibit, in the opinion of Reo 
executives, is doing much to con- 
vince the public that soon another 
basic improvement, the auto- 
matic transmission, will be ex- 
pected by every car-buyer 


Piston Patents 


Are Not Valid, 
Master Rules 


Cleveland, Feb. 1.—William B. 
Woods, special master in a patent 
infringement suit, has ruled that 
five patents on manufacture of 
aluminum pistons for automobiles 
are invalid because they were 
granted on skilled production 
rather than on actual inventions. 
Final decision will be made by 
federal court. 

Chrysler Motors Corp. was in- 
voluntary co-plaintiff in the suit, 
which was filed by Cleveland 
Trust Co. against three small 
firms. The complaint alleges that 
these companies were distributing 
pistons manufactured by Sterling 
Products Co. of St. Louis and Ray 
Day Co. of Detroit, in violation 
of patent rights. 

Piston manufacturers believe 
that if the master’s report is up- 
held by the court, manufacture 
of aluminum pistons will be great- 
ly stimulated, due to the elimina- 
tion of large royalties. 


Duplate Dept. 
Of Pittsburgh 
Plate Is Busy 


Pittsburgh, Feb. 2. H. S. 
Wherrett, president of the Pitts- 
burgh Plate Glass Co., states that 
one of the most active divisions 
of the company is the duplate 
department, supply safety glass to 
automobile makers. In anticipa- 
tion of the increasing schedules 
this spring the capacity of the 
duplate plant was increased 60 
per cent last fall, and is now 
running three eight-hour shifts, 


the highest rate of capacity ever | 


reached, according to Mr. Wher- 
ret. The paint, brush and chem- 
ical divisions of the company are 
all anticipating an _ increased 
volume of business this spring, 
he: said. 

Richard K. Mellon has been 
elect@d a director to succeed the 
late R. B. Mellon 











A unique method of displaying the self-shifter which is a feature of the 1934 Reo Lines was adopted by 
that company at the Coliseum. Two dials mounted on the dash indicate when and at what speed the 
gear changes are automatically made with the driver being scarcely conscious of the change. 


“Detour” Signs Today Mean Ves Moines Show 
Smooth Roads This Summer 





Washington, Feb. 2.—Motorists 
irked by the banner crop of 
“Detour” signs may find solace 
in the fact today’s crop of “De- 
tour” signs is this spring and 
summer’s yield of smooth high- 
ways—to the tune of more than 
17,000 new road miles now either 
under construction or soon to 
be started. 


Work under construction on 
Public Works highways, costing 
$181,996,000, is employing 133,169 
men, according to the latest 
figures issued by the U. S. Bu- 
reau of Public Roads. All work 
advertised for contract to date 
totals 5,614 projects estimated to 


cost $289,958,000, or 67.6 per cent} 


of the $400,000,000 for highways 
provided by NRA. 

An analysis of the Bureau fig- 
ures by J. E. Pennybacker, man- 
aging director of Asphalt Insti- 
tute, shows that Texas and Penn- 
sylvania are employing about one- 
fourth of all the men working 


Say It With Motion Pictures 


Pees eee | 
CHICAGO 


Borrowing the slogan from the flower vendors of “Say it with Flowers,” Plymouth at Chicago turned 
to movies to tell the story of the new Plymouth. With this aid the prospects were given opportunity to 
see the cars in the flesh and then watch them being put through their paces. 








on Public Works highways. | 
Texas leads the nation with 17,-| 
870 men on the job, while Penn- 
sylvania is second with 12,267. 

The analysis likewise shows 
Utah leading all states in pro- 
portion of employment to costs 
with one man working for each 
$588 obligated. Virginia is second 
with a road job for each $645, 
Texas third with a man-cost of 
$663, and Georgia, where one man 
works on roads for each $670 of 
road costs, is fourth. N. Caro- 
lina and Pennsylvania are fifth 
and sixth respectively, with aver- 
ages of $810 and $820. 

Illinois, New York, Michigan 
and Wisconsin lag behind other 
states in providing highway em- 
ployment, Michigan being at the 
end of the list with one man 
working for each $6,724 of road 
funds. 


Com’! Investment Trust 


Report $7,474,394 Profit 

New York, Feb. 2.—With its 
volume of business and earnings 
for the common stock exceeding 
those of any year since 1929, 
Commercial Investment Trust 
Corp. reports for 1933 consoli- 
dated net profits available for 
dividends of $7,474,394 compared 
with $5,719,775 in 1932. 

After dividends on the first pre- 
ferred stocks to the date of their 
retirement, April 1, 1933, and on 
the convertible preference stock 
for the year, earnings available 
for dividends on the common 
stock were $6,488,995, equivalent 
to $3.42 per share on the average 
number of shares outstanding in 
the hands of the public during 
the year. This compares with 
$4,117,827, equivalent to $2.04 per 
share on the average number 
similarly outstanding during 1932. 


| Dayton Rubber Mfg. Co. 


Reports $183,239 Net 
Dayton, Ohio, Feb. 2.—Dayton 
Rubber Mfg. Co. for the fiscal 
year ended Oct. 31, 1933, reported 
net profit of $183,239, after all 
expenses, including taxes, depre- 
ciation, interest, discounts and 
royalties, compared with a net 
loss of $26,842 in the previous year. 
Current assets as of Oct. 31, 
1933, were $1,357,055 and current 
liabilities $282,503, compared with. 
$1,071,078 and $249,952, respec- 
tively on Oct. 31, 1932 


Scheduled For 
Feb. 19 to 24 


Des Moines, Feb. 2.—The 25th 
annual Des Moines automobile 
show will be held Feb. 19 to 24 
in the Coliseum. Dean Schooler 
and C. G. Van Vliet, show man- 
agers, have awarded the con- 
tract for decorations for the 
“Silver Jubilee’ show to D. S. 
Freeman, of Des Moines. 


Mr. Freeman, who also will de- 
sign and install decorations for 
the Kansas City, Mo., and Omaha, 
Nebr., shows this year, said deco- 
rations would be modernistic in 
design and follow somewhat the 
motif used at the Century of 
Progress. 

Automobile dealers are con- 
fident in the success of the show 
as a kick-off for 1934 business. 
Conditions daily are improving 
in Des Moines and over the state 
as a result of the federal corn- 
loans and other recovery meas- 
ures. Iowa farmers already have 
received 35 million dollars in 
cash from the government as 
loans on their corn crop. 


Further Employment 
Gains Made at Flint 


Flint, Feb. 1.—-Flint’s automo- 
tive employment total is nearing 
the 40,000 mark and undoubtedly 
will pass that point before the 
end of the week, a survey of fac- 
tory payrolls disclosed today. 

The 38,000 mark was passed 
Jan. 17, and since then 1,445 men 
and women have been given jobs 
in the six largest plants here, in- 
cluding the Buick Motor Co., 
Chevrolet Motor Co., AC Spark 
Plug Co., Fisher Body Corp. 
plants Nos. 1 and 2, and the E. I. 
du Pont de Nemours Co. 

Present employment in Flint in 
the automotive factories is at the 
highest point in the last four 
years. 


C. MacPherson Rejoins 
Wood Hydraulic Hoist 


Detroit, Feb. 2.— W. H. Ham- 
mond, manager of the Hoist Di- 
vision of the Wood Hydraulic 
Hoist and Body Co., announced 
that C. D. MacPherson, formerly 
connected with the Wood com- 
pany, has rejoined the organiza- 
tion. 

MacPherson will be in charge 
of manufacturers contacts in the 
sales department. 





) ero fycy DED?” 


100 
ADVANCE SHOWINGS 
8,000,000 ATTENDANCE 


® AND 100,000 RETAIL 


ORDERS 


Chevrolela unigue announcement program 
gels dealers off to [y2G9 start 


conservatively estimated at 8,000,000. And what these 
crowds saw, they liked. In fact, everything indicates that the 
1934 Chevrolet with Knee-Action wheels, 80-horsepower 
engine, and all the other big advancements offered, will bring 


Seldom in automotive history has a new car gotten off to such 
a start as the 1934 Chevrolet. With the year less than a 
month old, with many cars scarcely even presented to the 
public, Chevrolet dealers already report well over 100,000 
bona fide retail orders! This great send-off is the direct result 
of an innovation in announcement procedure. True to tradi- 
tion, Chevrolet showed the automotive industry something 
new this year—a series of advance showings at key points, 
done on a scale never before attempted, and drawing crowds 


Chevrolet dealers another year of sales leadership. The 
public naturally prefers a car of which it can be said with 
complete confidence, “Drive it only 5 miles and you'll never 
be satisfied with any other low-priced car.” 

CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 
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Nash Phones Dealer Group 


and says Revival is Here 


(Continued from Page 1) 


the Gold Room a set of ampli- 
fiers, previously installed, carried 
his words to the assembled crowd 
of 500. The experiment was suc- 
cessful and the talk by Mr. Nash 
drew tremendous applause from 
the dealers, even though he could 
not hear that part of it. 


“None of us expect a repetition 
of the 1927 boom this year,” de- 
clared Mr. Nash. “But the big 
revival is on the way and we'll 
all have to step fast if we don’t 
miss the train. Billions are being 
distributed by our government in 
constructive work. These billions, 
added to those all ready to circu- 
late, naturally create a colossal 
new market for all manufactured 
products and for automobiles in 
particular. Let’s all get solidly 
behind the administration and 
buy our way back to prosperity. 


Prices Cut Low 


“Every manufacturer of auto- 
mobiles today is trying to see just 
how low a price he can place on 
his car for delivery to the con- 
sumer. For this reason, the pres- | 
ent market probably contains the 
greatest automobile bargains that 
the buying public has ever seen, 
but no manufacturer knows how 
long he is going to be able to hold 
his present scale of prices. Every 
new order for materials must be 
placed at increasingly higher 
cost. And sooner or later this 


it has ever reached to reap cer- 

tain success this year. 
“Revival is not on the way. 

here. In April, when the 


It’s 
sun 


shines on both sides of the fence, | 


we are all going to see the great- 
est buying wave in years. Our 
country is coming back and the 
automobile is carrying it on the 
crest of a wonderful new motor 
car value wave.” 


Warns Against Letup 

E. H. McCarty, president of the 
company, 
points of the 1934 Nash and La- 
Fayette lines, warned against a 
let-up in enthusiasm on the part 
of automobile salesmen who, he 
declared, are inclined at times to 
lose some of their pep as the new- 
ness of a new product wears off. 
Instead of this, he said, their atti- 


| tude should be to become more 
'and more enthusiastic as their 


knowledge of the car increases. 
Mr. McCarty also expressed high 
praise for the Motor Vehicle Re- 
tailing Code, declaring that it 
should benefit dealers and sales- 
men. 


As toastmaster at the meeting, | ~ 


C. H. Bliss, vice-president in 
charge of sales, revealed an over- 
sold condition since the new mod- 
els were introduced and an un- 
usual interest in the Nash line by 
dealers, with 235 additions to the 
company’s dealer organization 





must be reflected in increased 
prices for delivered cars. 

“We have not hesitated in 
spending huge amounts of money 
to produce and merchandise these 
new 1934 lines of Nash and La- 
Fayette cars which, we know ab- 
solutely, have met instant public 
approval. 

“This Nash organization, with 
the finest new 1934 line of Nash 
cars it has ever built and with the 
new Nash- -quality car in the lower 
peice 8 field, is in the finest position | 


| ager, 


within two months. 

Courtney Johnson, newly ap- 
pointed general sales manager, 
outlined the company’s big mer- 
chandising program. 

H. H. Seaman and Irving Sea- 


man of the Seaman Body Corp., | 
- | 


Nash body builders, James 
Wilson, vice-president of the 
Nash Motor Co., Robert B. Elliott, 


in outlining the selling | 








AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 3, 1934 


Still They Come to See 


And 








Heavy attendance which marked the early days at Chicago show continued throughout the latter part 
of the week as weather moderated. Here is a view of the special Dodge display at the Congress where 
elbow room was often at a premium. 


Gilpin Hae 
With Results of 
Chicago Exhibit 


(Continued frown Page 1) 


opened Saturday afternoon. This 
is an increase of 45 per cent over 
the same period last year. 

“Over at the factory we have 
orders for more than 20,000 cars. 
Production is being stepped up at 


| such a rapid rate now that in Feb- 


vice-president of operations, C. P. | 


Turner, Eastern sales manager, 
M. N. Larson, Western sales man- 


officials attended the meeting. 


Tire Maheve Ct Discounts 
To Combat “Trade-in’’ 


Akron, Feb. 2. _ Leading tire 
manufacturing companies in most 
cases are allowing dealers a dis- 
count on tire prices in order to 
meet the trade-in allowances be- 
ing offered by the mail order 
companies. Mail order companies 
are allowing around a 25 per cent 
discount on trade-ins; authorities 
in the industry say that the dis- 
count has varied according to lo- | 
ealities. Around 17% per cent 
has been mentioned by some |} 
manufacturers as the top discount 
they will make in helping to meet 
mail order competition. 

While price difficulty has been 
brewing for some time because of 
the trade-in allowances, the situ- 
ation has not been acute until | 
recently. It has not been general, 
but has been localized in those 
towns where there are mail order 
stores. By far the greatest com- | 
petition has been in the Chicago | 
territory, where it has been par- 
ticularly keen in the past few 
days, with discounts of as high as 
35 per cent reported. 

B. F. Goodrich Co. states that 


as a general rule it refrains from | 
trade-in allowances, as it believes | 
it is a detrimental practice and 
has advised its dealers and sales | 


organizations to adhere to the 
same policy. The company states, 
however, that in some territories 





because of tremendous pressure, 
it has been forced to violate its 
general policy to meet competi- 
tion. 


Directors Elected 

Chicago, Feb. 2.—At the annual 
stockholders’ meeting of Bastian- 
Blessing Co., James S. Knight 
and E. L. Mills were elected di- 
rectors replacing G. D. Ely and 
B. J. Palmer. All other directors 
were re-elected. All officers were 
re-elected. 


St. Paul Show 
Advance Sales 
Reported Good 


St. Paul, Minn., Feb. 2.—Heavy 


| ticket sales are reported for the 


annual St. Paul Automobile Show 
which opens Saturday and will 
run until Feb. 10 at the St. Paul 
auditorium. Twelve of the largest 
stores in the city are selling 
the tickets. 

Over 100 automobile models will 
be placed on display represent- 
ing Hupmobile, Oldsmobile, Reo, 
Dodge, Nash, Buick, Graham, De 
Soto, Chevrolet, Pierce - Arrow, 
Cadillac, Pontiac, Plymouth, Ford, 


| LaSalle, Packard, Studebaker and 


Chrysler. 

Special entertainment programs 
have been arranged for every day 
of the show. 


McDaniel Appointed 
Sec’y of Piston Group 
Cleveland, Feb. 2.—C. W. Mc- 
aniel who recently resigned as 
director of sales of Aluminum In- 
dustries, Inc., of Cincinnati, has 
been appointed executive secre- 
tary of the Piston and Piston Pin 
Institute, one of the supplemen- 
tary code groups of the Automo- 
tive Parts and Equipment Manu- 
facturers, Inc. 
He has also taken over the exec- 


and other prominent Nash | 


ruary we will build twice as many 
cars as we built in January. March 
will be 50 per cent ahead of Feb- 
ruary and will represent the larg- 
est production of straight eight 


| Pontiacs ever to be turned out of 


our new plant. By the middle of 
March we will have manufactured 
more cars than during any simi- 
lar period since 1930. 

“The gratifying results of the 
| Chicago auto show indicate pretty 
conclusively that the contagious 
| enthusiasm of the public for the 
new creations of 1934 is not just 


| another flurry such as we have 





utive work of the Automotive | 
Valve and Valve Parts Assn. and/ James S. Byrnes has ‘been elected 
the Automotive Water Pump and| president of the Auto Rebuilders 


Parts Assn., both of which are also 
code groups of the APEM. Mc- 
Daniel will handle all the code ac- 
tivities of the groups and will have 
offices in the Guarantee Title 


| Bldg. here. 


had so many times in recent years. 
Also, it is further proof that the 
Chicago show is the real test of 
buying strength. 

“The dealers and salesmen who 
are responsible for the increase in 
business that is coming out of the 
Coliseum and the exhibit at the 
Stevens Hotel tell me that the 
Chicago people who are in a buy- 
ing mood are making their second 
and third trips to the show. 

“Salesmen are well pleased with 
the business they are getting and 
they see nothing but a continued 
increase following the show. They 
tell me that prospects and buyers 
have become accustomed to the 
prices allowed for their old cars 
in accordance with the provisions 
of the NRA code. This reaction 
on the part of the public was in- 
evitable because the automobile 
dealers’ NRA code is absolutely 
fair both to the public and to the 
dealer. Under the code there can 
be no unscrupulous practices and 
business must be done on an ethi- 
cal basis. 

“Our dealers here in the Chi- 
cago area have told me this week 
that there is increasing activity 
also in the sale of used cars. Peo- 
ple of all classes are coming back 
into the market. This, of course, 
checks accurately with various in- 
dices which indicate that money 
is finding its way back into all 
channels of endeavor.” 


Officials Named 
Watertown, N. Y., Feb. 2. 


Assn. of Jefferson County at an 
organization meeting held Jan. 24 


at the State Street Body Works. | 


L. Ralph Koup is vice-president; 
John A. DeBovis, secretary, and 
Albert S. Donaldson, treasurer. 











Edsel B. Ford Will Speak 
At First Ford Broadcast 


New York, Feb. 2.—Using the| solos and two songs with the 
largest network in the history| Waring Male Chorus and will 
of commercial broadcasting, the | appear personally during the 
first series of Ford radio pro- | broadcast on the stage of the 
grams will start Sunday, Feb.,|; Hudson Theatre, New York, 
4. Edsel B. Ford, president of the | which the Columbia Broadcasting 
Ford Motor Co. will speak and | System has equipped specially for 
music will be furnished by Fred | the Ford series. 


Waring’s Pennsylvanians. Marion| With Waring’s orchestra each 
Talley will be a guest artist. 


| Sunday and Thursday will be 
The programs will be given! heard a guest star of interna- 
each Sunday from 8:30 to 9:00 p./| tional prominence in addition to 
m. and every Thursday from 9:30 | the feature artists who have con- 
to 10:00 p. m. EST, and be broad-| tributed to the high ranking of 
cast over a network of more| the Pennsylvanians in favor. 
than 80 stations. | Poley McClintock, the “frog 
Miss Talley, guest artist on the! voiced” drummer of the band, 
first program, is renewing her| who hails from Tyrone, Pa., will 
concert career following her re- | hereafter rasp the microphones 
twice weekly with his curious 
vocal equipment. 


ADVERTISE 
YOUR BUSINESS 


Use These New 
Chromium-plated 
Name Plates 


* WILL 
FIT 
ANY 


tirement from the Metropolitan 
Opera Co. 


She will sing three 








































































OOK in your hat! You carry the dealer’s advertisement! 
Look in your coat! There’s another dealer’s advertise- 
ment. You sell two automobiles that furnish you means of 
advertising your name, your business. 
Not tucked away in a corner—not inside a hat—but on the 
road where they are constantly on display. 
A traveling billboard for you—carried by your owner—seen 
by thousands of people—before their eyes for months, per- 
haps years. For only 15 cents. Just try to figure out how 
you could possibly get as much advertising value for such 
an insignificant expense. 
Identify yourself! Put your own name plate on every new 
and used car you sell. 
CHROMIUM PLATED to withstand wear. 
to stop-light or license bracket. 


Write your own copy and make your own layout. We advise 
you to use ONLY your NAME and CITY because of 
visibility. 


BLACK 50 PLATES...$ 8.00 F.O.B. 
LETTERS 100 PLATES... 15.00 FACTORY 


Cliff Knoble BUSINESS PROMOTION Corp. 
UNITED ARTISTS BLDG. DETROIT, MICHIGAN 
Tear out—attach remittance and mail today. 


















Easily attached 
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Hearings on Rayburn Bill 
Draw to Close in Capitol 


Pern Ht eT wr Nib Aas Bh we a — 
a taint ae 
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ing on the trucks and get to the 
basis of your trouble,” Rep. George 
Huddleston, Democrat of Ala- 
bama, commented to the witness 
after the latter declared all trans- 
portation should be equally regu- 
lated. The committee member 
followed up this observation with 
a question as to what would be 
the effect of removing, or relax- 
ing, the federal restraints upon 
rail operation. 

“That would create a rate war,” 
the witness replied. 

“Would you like to have that?” 
asked Huddleston, “because if you 
would, I will do everything pos- 
sible to relieve the railroads of 
regulation which holds up rates. 
Regulation should be only in the 
interest of the public, not for the 
purpose of hamstringing a trans- 
portation agency.” 

Amendments Suggested 

The witness suggested several 
amendments to the proposed bill, 
one of which would eliminate the 
provision prohibiting the issuance 
of certificates of convenience and 
necessity and permits for contract 
carrier operation to the same op- 
erating concern. This proposed 
change, he declared, represented 
the viewpoint of the railway ex- 
press agency. The same provision 
was attacked earlier in the hear- 
ing by W. H. Brusche, manager, 
Traffic Bureau, Merchants Assn. 
of New York, who argued that 
some of the operators best quali- 
fied to perform both types of serv- 
ice would be prohibited from do- 
ing so under the terms of the 
proposed bill. 

Leonard Simms, manager, Trans- 
portation Department, Detroit 
Board of Commerce, was another 
witness who attacked this clause 
in the bill on the ground that “it 
will stifle definite efforts to co- 
ordinate the different types of 
transportation service available to 
shippers.” 

It was Simms who brought to 
the committee testimony of the 
futility and impracticality of the 
Michigan law for the regulation of 


truck rates, demonstrated, he said, | 


in the unsuccessful efforts of the 


Public Utilities Commission since | 2 
| thing, 


last October to make the law ef- 
fective. 


Michigan Law Futile 


Harry D. Fenske, manager,| 


Transportation Department, Great 
Lakes Steel Corp. and represent- 
ing also the Detroit District Ship- 
pers’ Conference, was another who 
assailed the bill and brought to 
the committee illuminating evi- 
dence of the non-effectiveness of 
Michigan's truck regulation legis- 
lation. With reference to the 
testimony of Kit F. Clardy, chair- 
man of the Michigan Public Utili- 
ties Commission, one of the first 
witnesses at the hearing and an 
ardent supporter of the Rayburn 
Bill, Fenske declared that Clardy 
actively lobbied before the Michi- 
gan legislature for the anti-truck 
bill, the provisions of which he 
labelled as “iniquitous.” Other 
witnesses representing consumer 
interests and testifying in unqual- 
ified opposition to the Rayburn 
bill included F. E. Mollin, secre- 
tary, American National] Live- 
stock Assn.; Edward E. Powell, 
New York Retail Coal Merchants 
Assn.; Carl Giessow, St. Louis 
Chamber of Commerce; and F. L. 
Thomas, Wisconsin Canners Assn. 

From bus operation interests 
came the plea for separate treat- 
ment from the truck group in any 
scheme of federal regulation and 
rate fixing. Representatives of the 
National Assn. of Motor Bus Op- 
erators, including Ivan Bowen, 
counsel, Arthur M. Hill, president, 
and E. W. Wakelee, an operator, 
presented the plea for divorce on 
behalf of this transportation 
agency. 

The I. C. C. came in for some 
scathing criticism on the part of 
Hill. Reviewing the procedure of 
that organization in permitting 
the railroads to adopt non-com- 
pensatory rates to hamper bus op- 
erations, the witness declared: “In 


| renewal subscriptions at Chicago 


honor us with a call. 
| he + 





view of this experience we natur- | 
ally wonder whether the commis- | 
sion if it is given complete rate- | 
making power over motor carri- | 
ers, would keep a strict curb on 
motor carrier rates and let the 
railroads, which are subject to 
rate-making control by the com- 
mission, put in any rate they | 
please on the theory that any pro- 
cedure by the railroads would be | 
justified if the purpose was to 
meet competition.” 
Representatives of railway labor 
organizations, a number of whom 
testified, joined their employers in | 
support of the measure on the 
ground that its enactment is es- | 
sential to the preservation of rail- | 
road employment at a reasonable | 
level. 





‘“*.-a word in 
edgewise’’ 








(Continued from Page 4) 


Some “brass-hats,” as Chris calls 
them, and a surprising number 
of dealers from all over the coun- 
try who wanted to meet us face- 
to-face, we blushed with modesty 
most of the time, but once or 
twice we got a kick undoubtedly 
well deserved and from which 
ADN will profit. 
* 


* * 





WE USED the teletype service 
to our editorial offices in Detroit 
more in Chicago, than at New 
York. More than two-thirds of 
the editorial matter which ap- 
peared in the Wednesday issue 
was thus transmitted to Detroit. 
That is a healthy sign for a pub- 
lication whose sole right to exist 
lies in its ability to collect and dis- 
seminate NEWS more quickly 
than any other medium. 


rt * 


WE RECEIVED more new and 


than we did at New York. These 
were, of course, all voluntary, be- 
cause we had no circulation rep- 
resentatives at headquarters and 
made no attempt to solicit any- 
except news, from our 
friends who were good enough to 





* 


ALL IN ALL the Chicago show 
was good to ADN and we hope 
every manufacturer who exhibited | 
and every dealer who attended 
feels the same as we do about it. 
The exceedingly cold and windy | 
weather undoubtedly held down | 
both the public and dealers = 
tendance, but the weather-man 
had been pretty good to the in- | 
dustry both at NewYork and the | 
shows during the two weeks which | 
followed, so we hardly had a kick | 
coming.—G. M. S. 


Dodge Dealers 
Give Dinner to | 
Regional Chiefs | 


Chicago, Feb. 2.—A testimonial | 
dinner was given to Lee D. Cosart 
and Tom Jarrard, regional man- 
agers of the Dodge Brothers 
Corp., at the Palmer House, dur- 
ing Show week. 

The dinner, at which the two 
sales executives were guests of 
24 Dodge dealers, was given by 
Anderson Brothers Motor Co.; 
Bender-Rieger, Inc.; Bien Motor 
Sales; Brainerd Auto Sales; 
Cicero Motor Sales; Commercial 
Credit Co.; Claussen Brothers; 
Clark Oak Motors; Dampman & 
Schmitt Co.; Felz Motor Sales; 
Gerds Motor Sales; Hart Motor 
Co.; James F. Goodwin, Inc.; 
Kroll Motors; M. J. Lanahan, | 
Inc.; Montgomery Motor Co.; | 
Oakleaf Motor Sales; Passen Mo- 
tor Sales; Royal Auto Sales; | 
Siegal Motors; 








| ands 


Trucking Code 
To White House | 


° 
For Signature 


(Special ADN Washington Bureau) 

Washington, Feb. 2.—Signature 
by the President of the long- 
awaited code of fair competition 
for the motor truck industry was 
imminent here today. 

Terms of the agreement, which 
remained clogged in the machin- | 
ery of the NRA longer than any 


| other code affecting an automo- 


tive group, were closely guarded 
secrets as leaders of the industry 
awaited final approval of the 
document. It was anticipated, 
however, that all major contro- 
versial subjects had been substan- 
tially compromised with the way 
left open to further modification 
in the light of actual experience 
with the various provisions. 

On the eve of actual approval, 
particular interest on the part of | 
the industry attaches to the dis- 
posal of the argument over over- 
time pay for drivers or helpers | 


for all time above eight hours in 
any one day. This controversy, | 
growing out of the unqualified in- 
sistence for its inclusion in the 


agreement on the part of the | 
labor advisors assigned to the | 
truck code, was one of the larg- | 
est factors in the recent delay in 
getting the code before the Presi- | 
dent. 
Modification of the code of the 
petroleum industry, without | 
which gasoline filling stations will | 
disappear from the Maryland and | 
Virginia suburban area immedi- 
ately adjacent to Washington, 
was asked here this week by nu- 
merous business and civic organ- 
izations in the affected territory. 

Under the terms of the indus- 
try’s code, refiners no longer will | 
be permitted to pay the differen- | 
tial in gasoline tax rates in the 
territory. 
absorbed the two cents difference 
between the Maryland four-cent 
rate and the District of Colum- 
bia two-cent levy, as well as the 
three-cent difference represented 
in Virginia’s five-cent tax. The 
practice has resulted in keeping 
open some hundreds of filling sta- 
tions in this suburban area with 
a population of more than 125,000. 

Discontinuance of this system 
of disposing of the tax differen- 
tial will result in driving thous- 
of motorists to purchase 
their fuel in the District of Co- 
lumbia. 





Heretofore, they have | 


|according to Don Lee, 


Crowds Loath to Leave Hall 
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As San Francisco Show Ends 


San Francisco, Feb. 2.—‘“In 


many ways this was the greatest | 
auto show we have ever had,” | 


said William L. Hughson, veteran 
Ford dealer and president of the 
Motor Car 
Francisco, as the curtain was 
run down on the 18th annual 
Pacific Auto Show here last night. 

Public interest was sustained 
throughout show week, and at the 
hour of closing, the Civic Audi- 
torium was crowded. 
“Taps” had been sounded, crowds 


| stood about the exhibits and list- 


ened to enthusiastic salesmen; 
and it was necessary to hold the 
lights for more than an hour 
after the scheduled “switch off.” 
Even then, it was a difficult mat- 
ter to clear the huge building. 
While the attendance did not 
break the all-time record—falling 
a few hundred short of the 1929 


show, those attending this year 
were more interested in motor 
cars. As a result, there were 
|sales made—many sales. And 


every dealer in the San Francisco 
region now has an imposing pros- 
pect list to work on. 


Exhibits Crowded 


According to several dealers, 
there was more actual buying at 
the 1934 show than at any show 
held here in past years. 

Despite the fact that Chevrolet 
held private showings in San 
Francisco and in Oakland the 
week before the show, and many 
claimed that the Chevrolet ex- 
hibit would not be a drawing 
feature at the show because so 
many thousands had seen it previ- 
ously, it was almost impossible to 
get near enough to a Chevrolet 
ear to study its mechanical 
features 

J. E. French, veteran Dodge 
dealer, who served as chairman 
of the Show Committee, said he 
was greatly 
enthusiasm of the salesmen from 


Dealers’ Assn. of San | 


Long after | 


impressed with the | 


the hour the show opened. Sales- | 


men representing every line from 
Chevrolet, Ford, Plymouth, Terra- 
plane, and LaFayette to Cadillac, 
Lincoln, Pierce-Arrow and Pack- 
ard were on the honor roll, and 
among the deals actually closed 
during the show, many were for 
cars in the high priced field. This, 
Cadillac 
distributor in California for more 
than three decades, is an indica- 


The Buick Smiles That Won’t Come Off 


tion that halcyon days are due 
again for the industry. 

Carl Simpson, vice-president of 
the Dealers’ Assn., commented on 
the large number of dealers from 
outside points who attended the 
show. He also spoke of the feel- 
ing of renewed confidence that 
was expressed by all of them. 
Another thing that was notice- 
able, according to Simpson, was 
the attendance at the show of 
men who had been out of the 
motor car business for the past 
two or three years, many of them 
taking on lines for their terri- 
tories during the show period. 

The week was crowded with 
dealer luncheons and meetings 
with factory executives. The ho- 
tels were crowded with visitors 
from all up and down the Pacific 
Coast. 

George A. Wahlgreen, who has 
been managing the annual San 
Francisco show for the dealers 
since the days of two-cylinder 
cars, is today receiving the con- 
gratulations of dealers, salesmen, 
accessory men, and the public. It 
is the opinion of the men of the 
industry out here that this year 
Mr. Walgreen came nearer to 
staging a National Automobile 
Show in San Francisco than ever 
in the past. 


Western Goodyear Man 
Returns to Akron Div. 


San Francisco, Feb. 2.—John 
K. Hough, who has served Good- 
year as sales manager in the far 
western territory since 1919, has 
been transferred to Akron where 
he is to take over the duties of 
assistant sales manager of the 
tire division, according to an an- 
nouncement made here today by 
R. H. Daniels, former San Fran- 


| cisco Goodyear manager who has 


just been named assistant man- 
ager of the western division. 


The place left vacant by 
Hough’s transfer to Akron has 
been filled by W. A. Hazlett, 


veteran Goodyear executive who 
formerly held the post of Good- 


year manager in Detroit and 
later was central division man- 
ager. W. M. Watson succeeds 


Daniels as manager in San Fran- 
cisco. He started with the or- 
ganization in 1917, becoming man- 
ager of the Louisville, Ky., branch 
and establishing an enviable rec- 
ord in the southeastern division 





Smiling and satisfied these executives of the Buick Motor Car Co. started the Buick parade to prosper- 
ity when 39 trucks loaded with 134 new Buick models headed for the Chicago territory this week. The 


Solbrig Bros.; | shipment was one of the largest individual consignments to that territory in some time. 


The happy 


Stechman Motor Sales; Wallace | chieftains are (left to right): Harlow H. Curtice, president; W. F. Hufstader, general salesmanager; F. 
Schmitt Co.; West Grand Motor | A. Bower, chief engineer; O. L. Waller, Chicago zon e manager; Thomas H. Corpe, advertising manager, 
and O. L. Arnold, central regional manager. 


Sales. 
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Coming Events 


FEBRUARY 
3-8—Omaha. Annual Automobile Show 


3-9—Indianapolis. Annual Auto Show 


3-9—Toledo. Annual Automobile Show. 

s-10—Camden, WN. J, Annual Automobile 
Show. 

j-1i—Los Angeles. Twenty-first Annual Auto 
Show. 

5-9—Omaha. Annual Automobile Show. 


7-10—Rapid City, 8 D. Annual Automobile 
Show. 


Annual Automebile Show 
um. Annual 


7-10—Lansing. 
8-10—Springfieid, 


Show. 
10-17—Akron, 0. Annual Automebile Show 


Mo. Annual Automobile 


Automobile 


10-17—Kansas City, 
Show. 
10-17—Syracuse. 
15—Black Hills, S. D. 
Show. 
17-21—Trenton, 


Annual Autemobile Show 
Annual Automobile 


Annual Automobile Show 


17-25—San Diego, Cal, Annual Automobile 
Show. 

17-24—Long Beach, Cal. Annual Automobile 
how. 


Annual Automobile Show 
ja, Annual Automobile 


19-24—Memphis. 
19-27—Des Moines, 
Show. 
20-24—York, Pa. Annual Automobile Show 
19-Mar. 2—Denver. Annual Automobile Show 
20-24—Evansville, ind, Annual Automobile 
Show. 
20-27—Baltimore. 
21-25—Peoria, til, 


Annual Automobile Show 
Annual Automobile Show 


22-27—Rochester, Annual Automobile Show 
MARCH 
i—New York, Metropolitan Section SAK 


Meeting. 
4-6—New Orleans, Annual Automobile Show. 


5-9—Washington, D. C. American Society 
of Testing Materials. 


8-10—Seattie. Annual Automobile Show. 
10-16—Lowell, Mass. Annual Automobile 
Show. 


10-17—Minneapolis. Annual Automobile Show. 









Chicago, Feb. 2.—‘“It may seem 
unusually candid for one engaged 
in automotive manufacturing to 
discuss motor deaths, but, after 
all, facts must be faced,” said 
Vincent Bendix, president of the 
Bendix Aviation Corp., “and the 
sooner we all recognize this, the 
better our great industry will be. 

“During the past two years ap- 
proximately 64,000 men, women 
and children have been killed in 
automobile accidents. There were 
34,000 deaths in 1932 and 30,000 in 
1933. There have been two or 
three American wars in which the 
casualty lists did not total half 
that number. 

“Of course, we of the motor 
industry appreciate that the num- 
ber of people killed by our prod- 
ucts is only a tiny proportion of 
the vast millions who use them. 
But, we also realize that 64,000 
deaths give us a serious problem.” 

He lauded the industry for do- 
ing an excellent job of producing 
greater performance and at the 
same time providing safety de- 
vices to control this performance, 
citing new brakes, steel bodies, 
shatter-proof glass, strong chas- 
sis, countless automatic ‘brains’ 
that permit the driver to give 
more and more attention to the 
steering, starting and stopping of 
his vehicle and all manner of de- 
vices to make present-day cars | 
safer. 

“But the 
do it all,” 
public has 
our cars as 
delivered. 

“About two years ago the Na- 
tional Safety Clinic was formed 
to help the public help itself in 
this work. The men behind this 
safety organization realized that 
the average motorist will ‘let 
things go.’ The most perfect 
piece of machinery in the world | 
needs inspection, occasional ad- 
justment and replacement of 
worn parts. But many motorists, 
even when they know that vari- 
ous devices on their cars need 
repair, delay in having the re- 
pairs made. 

“The Clinic believed, and _ still 
does, that if inspection of cars 
was made simple for the motor- 
ist, more cars would be inspected 
and repaired. 

“The Clinic then set about pro- 
ducing mechanical devices that | 
would provide quick inspection of | 
every vital safety device on an 
automobile. This compact equip- | 
ment makes a thorough diagnosis | 
of any automobile in a few min- 
utes. It searches into brakes, 
brake linings, chassis alignment, 
steering controls, and every other 
device that controls starting, 
steering and stopping. It even 
‘looks into’ the windshield cleaner, 
the horn, and the headlights. 

“Then the Clinic set about se- 
curing a reliable ‘member’ in each 
community. These members in- 
stall the Clinic’s approved equip- 
ment, and urge motorists to come 
and have their cars inspected. 
No charge is made for the inspec- 
tion. When it is completed the 
motorist is given a written state- 
ment covering the true condition 
of his vehicle. He is urged to 
have repairs or adjustments made | 

by any service station he may 
prefer. “Of course there is no 
national law that will force the 
motorists to have the indicated 
repairs or adjustments made. We | 
wish there was. But the Clinic 
has found that a large percentage 
of motorists does seek a service 
station—and does have the re- 
pairs and adjustments made. 
This is comforting to us. 

“Although the National Safety | 
Clinic has been in existence less | 
than two years, there are now | 

| 


manufacturer cannot 
he continued. “The | 
got to help us keep 
safe as they are when 


‘Clinic members’ and ‘inspection | 
headquarters’ all over the United | 
States. We have not yet com-| 
pleted a report on 1933 activities, | 
but we do know that thousands of | 
motorists have had their vehicles 
tested, and that thousands of | 
them have had their cars put in | 
a ‘safe state of health’ because of | 


National Saf 
Aids in Motoring Safety 


| 1934 


| but most of them are experienced 


| sented well known lines of cars.” 


| dent and general 
| division; C. B. O’Connor, general 











ety Clinic 


these National Safety Clinics. 
We also know that there were 
fewer accidents in 1933 than in 
1932 and while the National 
Safety Clinic cannot take any 
great credit for this reduction, we 
feel that it has helped.” 


Dealer Interest 
In New Auburns 


Hailed by Beal 


Chicago, Feb. 2.—Dealer inter- 
est in the new Auburn models for 
1934 is the greatest manifested 
in many years, W. H. Beal, presi- 
dent, said today nearing the close 
of the Chicago National Automo- 
bile Show. 


Already a substantial number 
of dealers and distributors have 
signed up for Auburn franchises, 
the Auburn executive said, and 
many more applications for fran- 
chises are now on file. 


“The type of dealers and dis- | 
tributors that are interested in 
handling the Auburn line for 
is particularly gratifying,” 
Mr. Beal said. “Not only among 


them are some of the largest and | 


most substantial in the country, 


merchandisers who have repre-| 





Retail sales of Auburn cars at} 
the automobile show were con- | 
siderably above last year, and/ 
public interest in the Auburn line | 
not only at the Chicago show but | 
in other automobile shows now | 
being held is the greatest shown 
since 1929, Mr. Beal said 
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Here we have a snapshot of “Cannon Ball” Baker and the tiny racer 


| which he is placing in production at Indianapolis. 
a wheelbase of 60 inches and will sell for $175. 


Miniatute Racing Model 7 


The little car has 


Is Announced by Baker 


Chicago, Feb. 2. 
ter of a century spent on the 
roads and highways in the inter- 
est of all types of automotive 
progress, Cannon Ball Baker, the 
acknowledged leader of open road 
drivers and record breakers, has 
placed a miniature car on the 
market bearing his own name. 
His car, Cannon Ball Baker, 


| Junior, is built in the prevailing 


Lawfer Chosen to Head 
Allentown Dealer Group 
Allentown, Feb. 2.—W. Levan 

Lawfer was elected president of 
the Allentown Automotive Assn. 
for the sixth consecutive term, | 
yesterday afternoon, in the Am- 
ericus hotel, when the organiza- 
tion discussed many problems 
which have arisen in the chang- 
ing times of the present. 


In addition to Mr. Lawfer, other 
officers named were Tilghman 
Freed, vice-president; Ralph 


Clauss, vice-president; Henry 
Mohr, treasurer and Leigh 
Schadt, secretary. An additional 
vice-presidency was created at 
this election, in order that the 
officials would represent every 
branch of the industry. 

The meeting drew the largest 


attendance since the organization | 
was started. Walter Stoudt, sec- 
retary of the Lehigh County Au- 
tomotive Assn., discussed the au- 
tomotive code 

The association decided to call 
a meeting shortly, at which time 
a committee will be appointed to 
discuss the holding of an auto- 
mobile show this spring. 


Goodrich Officials 
Meet in Los Angeles 
Los Angeles, Feb. 2.—The B. F. | 
Goodrich Rubber Co. held a con- 
vention here this week, attended | 
by 22 Goodrich executives from 
the office in Akron and | 
more than 200 Goodrich dealers | 
and salesmen in southern Cali- 
fornia, Arizona, New Mexico and | 
west Texas. The convention was 
held at the Biltmore Hotel. | 
Included in the Akron party 
were S. B. Robertson, vice-presi- 
manager, tire 


home 


sales manager; P. C. Handerson, 
director of advertising and pub- 
licity; F. T. Tucker, advertising 
manager; Guy Gundaker jr., sales 
promotion manager; W. C. Ro- 
berts, manager battery depart- 





ment; J. A. Hoban, manager retail 
sales; W. C. Bray, manager truck 
tire division; K. D. Smith, tech- 
nical superintendent, and R. F. 
Stratton, manager of the com- 
pany’s display department. 


| regarding general business condi- 
| tions 


| chine tool and precision instru- 


| upturn in a score of the nation’s | 


racing car style and is designed 
to appeal to the newer genera- 
tion ranging between the ages 
of six and twenty years. Baker 
expects to place a price of around 
$175 on his creation, which he 
plans to build at Indianapolis. 

The power plant is a one horse 
power motor, air-cooled, manu- 
factured by Briggs & Stratton 
Corp., motor specialists, Milwau- 


kee, Wis. A great deal of the 
beauty of the car lies in its 
splendid proportions. The wheel 


base measures 60 inches, with a 
28-inch tread, while the heighth 
of the car at the edge of the} 
cowl measures 26 inches from | 
the ground. 

The general appearance of the 
little job is enhanced by a set 
of Goodyear tires that look just 
like those on Dad’s car. 

To start the motor it is neces- 


| sary to spin it with a rope, even 


of us used to spin tops 
and as many outboard motors | 
are started. The method of driv- 
ing the car is unique in nal in| 


as all 


and it is nearly conventional in 
that there are two forward speeds 
and one reverse. The general | 
spring suspension is attractively | 
simple, the front wheel action | 
being very similar to that on the 
larger cars. 


Tool Makers Convention 
Sees Excellent Condition | 
Cleveland, Feb. 2 Optimism | 


was freely expressed by 
salesmen from all parts of the 
United States attending the an- 
nual sales convention of the War- 
ner & Swasey Co., Cleveland, ma- 


ment builders. Covering terri- 
tories ranging from the Pacific | 
coast to the Atlantic; from Dal- | 
las, Texas, to Milwaukee and | 
Boston, the reports indicated an 


leading industrial lines, said C. S. 
Stilwell, sales manager. 

Consumer goods industries are 
generally improving and in some 
sections of the country this also 
applies to the capital goods indus- 
tries which up to date have 
lagged behind. The greatest ac- 
tivity was in Detroit where the 
business outlook was described as 
being very excellent. 


After a quar-© 


Richmond Show 
Scheduled to 
Open on Feb. 10 


Richmond, Va., Feb. 2 (UTPS). 
—Richmond’s second annual au- 
tomobile show will be held in the 
ballroom of the Mosque Feb. 10 
to 17. 

Plans are now practically com- 
plete for the exhibition, which 
is expected to be the most suc- 
cessful ever held here. 

Fourteen separate exhibits will 
be included in the show, with a 
total of 22 makes on display. 


Dealers hope to show a complete | 


line of the cars they represent. 


The greatest interest of many | 


years is being displayed this year 
in the new automobiles, because 
of the many 
in- 


innovations which are being 
troduced for the first time. 







improvements and | 





Canadian Sales 
Set Production 
Depts. Working 


Oshawa, Ont., Feb. 1.—R. S. 
McLaughlin, president of General 
Motors of Canada, Ltd., stated 
upon his return here, after visits 
to the Motor Shows in Toronto 
and Montreal, that his home- 
coming was made perfect by the 
activity in production depart- 
ments, brought about by the ava- 
lanche of orders received during 
the first few weeks of the intro- 
duction of the 1934 General 
Motors cars. 

In Montreal, said Mr. McLaugh- 
lin, demonstrations of the floating 
ride with knee-action wheels on 
the Chevrolet and Pontiac were 
made under abnormal conditions, 
due to extreme weather and an 
abundance of ice and_ snow. 
“Under these conditions our deal- 
ers were able to show the public, 
in a very convincing way, that 
this engineering refinement on 
our 1934 cars was flexible to any 
extreme road or winter driving 
condition,” he declared. 

Mr. McLaughlin announced that 
there was a 37 per cent increase 
in sales over last year at the 
Toronto Show. The sales increase 
over last year at Montreal during 
Show Week was 49 per cent, he 
said. 

Attendance at the General Mo- 
tors Salon in the Windsor Hotel, 
Montreal, just closed, was over 
43 per cent greater for the six 
days as compared with the at- 
tendance last year when the 
salon was open to the public for 
seven full days. “Additional 
salons will be held in Ottawa and 
London immediately, and all in- 
dications point to the attendance 
of further record breaking 
crowds, he added. 


MeClaren Rubber Plant 
Production at Capacity 
Charlotte, N. C., Feb. 2.—Orders 
for a 20 per cent increase in pro- 
duction at the McClaren Rubber 
Co. plant here effective immedi- 
ately, have just been issued. 
These orders required speeding 
up operations to absolute capac- 
ity. Hereafter the plant will be 
operated six days per week, with 
four crews of operatives, working 
six hours per day, or 36 hours per 
week, compared with 30 hours per 
week since Jan. 1, according to 
the announcement made by com- 
pany officials. The plant now has 
on its payrolls 550 persons, the 
greatest number in its history. 


7 THE 


NEW CENTER 


You are at the very heart of important New York 


when you stop at The Waldorf-Astoria on resi- 


dential Park Avenue. 3 minutes from Grand Cen- 


tral. 16 minutes from Pennsylvania Station. 8 min- 


utes from Times Square and theatres. 15 minutes 


from Wall Street. Next door to Fifth Avenue shop- 


ping district, churches, clubs and Central Park. 
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Finds Ohio Service Station 
Enjoying Profit Volume on 


Program of Owner Service 


By E. M. LUBECK 


I had a big surprise the other 
day. I found a dealer who, while 
doing an outstanding job in new 
car sales, was actually contacting 
all his owners and getting a serv- 
ice volume and profits far in ex- 
cess of anything I have seen for 


years. This dealer’s slogan is 
“Every Owner a Service Cus- 
tomer.” It’s a dollar and cents 
program in every sense of the 
word. 

Here is how it happened. Un- 


announced I drew up in front of 
the service door of the Bailey- 
Buick organization in Lakewood, 
Ohio, one of the suburbs of Cleve- 
land. They handle Buicks and 
Pontiacs and have a show room 
that would be a credit to any city. 
I sounded my horn. Instantly the 
doors opened and I drove on to as 
clean a service floor as I have 
seen anywhere. For a moment I 
thought I was in the service sta- 
tion in Denver conducted by the 
late Myron Smith, which had a 
national reputation for cleanli- 
ness. My eyes blinked in amaze- 
ment as the car rolled down the 
spotless floor. They blinked again 
as a cleanly dressed service sta- 
fion salesmen approached me and 
smiled, displaying a set of teeth 
which would have done credit to 
any dentifrice ad, and introduced 
himself as he inquired into my 
needs. The fact that he intro- 
duced himself courteously was my 
second surprise. He was inter- 
ested in me. He sensed that per- 
haps I had come in to actually 
buy something. It was the first 
real gesture of getting confidence 
and good will that I have seen. 
In fact he inspired the kind of 
eonfidence that makes friends, 
quite a contrast to the average 
service station where one gener- 
ally feels he is intruding. 


Interest Didn’t Die 

When, in response to his greet- 
ing, I explained that my visit 
was with Mr. Bailey and Mr. 
Dever, the latter secretary of the 
company, his interest didn’t wilt. 
To my amazement he asked what 
kind of a trip I had had, for he 
had noted my Michigan license. 

“Do you need any water for 
the battery after the long trip?” 

“No.” 

“Well, we had better look at it 
anyway.” 

“Do you need air for the tires?” 
and “How are the brakes?” 

He asked about the anti-freeze 
in the radiator, and then to cap 
the climax, said, smilingly, “You 
will probably be driving back to- 
night. Please turn on your lights 
and let’s check them.” 

Inspection found the 
O. K. but the whole procedure was 
one of intelligent service solicita- 


tion. There was no high pressure 
stuff. Nothing to make me feel 


sorry I had come in or turn 


around and hunt the quickest way 


Hold Your Horses? Not Here! 





Joe Cook, the genial star of “Hold Your Horses,” dropped into the 
Ford exhibit to get a close-up spring suspension of the new Ford 
V-8. Joe useter be quite an inventor once hisself. Fact, he still is. | 


lights | 


; out, 





The interest was one to 
make an owner feel glad he came 
in and to feel at home. 

In a short time Bailey and 
Dever came in and I had an op- 
portunity to learn of their serv- 
ice program composed of intelli- 
gent and courteous service plus 
equipment and men trained to 
make friends with the owners. 
The Bailey-Dever program is 
simple, being based on the 
thought that such service brings 
in business. Six months’ book- 
keeping records show that it 
makes a profit and that service 
contacts makes sales. Sales for 
January show that even though 
there haven’t been enough deliv- 
eries to cover the orders on the 
books, February and the months 
to follow seem to be all set for 
this company. 

According to their plan, each 
man has a zone which is divided 
into sales districts. Each morn- 
ing the salesmen get their en- 
velopes for the day’s business 
from the control system which 
has been developed. The infor- 
mation in the envelope gives them 
all the details of what happened 
in their zone yesterday and then 
outlines the day’s work. Every 
owner in the district is listed, but 
such new owners as may have 
been discovered are_ included. 
Used car prospects are included 
and the day’s work consists of 
contacting everyone in the zone 
not only for new or used cars 
but for service work as well. 
Zone at a Time 


Such owners as have not been 


in for 90 days are marked special. 


The next day a different district 


becomes the program for the day. | 


With enough salesmen the work 
for the day gets results. The 
men are paid commission on 


everything they sell or route into} 


the salesroom or the service sta- 
tion. 
sponsible for the business from 
his territory. 


Then comes the big point in the | 
the | 
thinks he | 


program, selling 
the service he 
needs and nothing more than 
that. No high pressure is per- 
mitted and there is no long drawn 
out discussion between the owner 
and the salesman. A 
service order form is used 
the car quickly dispatched to the 
shop for the work ordered. 

There is no loss of time for the 
owner and Dever tells me 
order writing has been reduced 


general 
owner 


50 per cent and that the overhead | 
itself has | 


loss of the company 
been reduced to a minimum. This 
feature has permitted the Bailey- 
Buick 
retrieve the owners who have 
been going elsewhere for service. 
Dever says that the speed with 


which they take care of an own- | 


simplified | 
and | 


that | 


and Dever combination to | 





Each salesman is in reality | 
his own sales manager and re-| 


Modern Madamoiselles and Modern Motor Cars 





Hupmobile combined the double attraction of beautiful ¢ 
Chicago this week. How well it worked may 





er’s requirements has been veo} 


sponsible for their being able to 
get back the owners who gener-| 
ally leave a dealer because of the 
progressive methods of some| 
other service stations. 
Service Minded 

“We also have the advantage of 
giving the owner a guarantee on 
the work we do. Back of that 
there is also the fact that we use 
only new and guaranteed genuine 
parts,” he said. 





Both Bailey and Dever 


are 





service minded 100 per cent. They 
went through the lean years with 
a steady flow of service work 
which is increasing rapidly. One 
of the most interesting features 
of their sales program is the daily 
check of sales in their territory 
by outside dealers. Daily registra- 
tions in the Cleveland area fur- 
nished by the Cleveland Dealers’ 
Assn. spots the residence of each 
new owner. In the event that the 
owner lives in Lakewood and gets 


a car from an outside dealer the | Lakewood. 


irls and beautiful cars at the Coliseum at 
be judged from the picture above. 





sale is checked up quickly to 
ascertain if the sale was due to a 
higher allowance than that made 
by the Bailey-Buick salesman. If 
the sale is due to a higher allow- 
ance than the ones shown in the 
NADA book, then that is taken 
as a guide for future sales. 
However, regardless of the sales 
facts, the owner is contacted im- 
mediately and offered the same 
service facilities he would have 
received had he bought the car in 


ADVERTISING INCREASE 
OVER LAST YEAR IN 


Automotive Daily News 
During the CHICAGO SHOW 


© 


A tangible expression ot 


the. Industry’s confidence 


in the future and in... 


Automotive Baily News 


The Trade Paper of the Industry 
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Motor Secu 


© 
esteem in which the automobile | 


23 Stocks Reach 
New High Marks 


During the Week 


New York, Feb. 2.—Listed se- 
curities of automobile and parts 
manufacturers this week rose in 
the average to the highest price 
level since 1931. 

Most of the rallies on the New 
York Stock Exchange found the 
motors in the vanguard. Not in 
years have the automotive shares 
been so prominent in the trading 
as recently. 

Among the stocks that this 
week reached new high prices for 
this year and last and which in 
most cases exceeded their 1932 
high were General Motors, Nash, 
Hudson, Electric Auto-Lite, Ben- 
dix, Borg-Warner, Briggs Mfg., 
Eaton Mfg., Goodrich Preferred, 
Houdaille Hershey “A,” Lee Rub- 
ber and Tire, Martin Parry, Mid- 
land Steel, Moto-Meter, Motor 
Products, Motor Wheel, Raybestos 
Manhattan, Timken Roller Bear- 
ing, Trico Products, Young Spring 
and Wire, Evans Products, Nor- 
walk Tire and Rubber Preferred, 
and Firestone Tire Preferred. 


Active Holdings 
Among the more active of the 
motor stocks during the week 
were General Motors, Chrysler, 
Briggs, Electric Auto-Lite, Hud- 

son, and Motor Products. 
Continued improvement in ex- 
ports of automotive products is 
expected to follow the devalua- 
tion of the dollar, and that factor 
was important in keeping motor 
stocks in the forefront of the 
upswing in the markets generally. 
The Automotive Daily News 
stock price averages, which are 
rated, established the following 
gains for the week ended Jan. 31 


over the preceding week: 

This 
Week Chana 
28.14 


30.22 


Last 
Week 
- 28.19 
29.53 


24 Motors .... 
10 Car-truck companies 
10 Parts-accessory firms.. 20.52 22.42 

4 Tire-rubber companies.. 24.08 24.34 

The passenger car and truck 
group had a perfect score with 
each of the 10 companies register- 
ing a gain over the preceding 
week but honors for a group ad- 
vance again went to the parts 
and accessory companies, al- 
though only nine out of the 10 
stocks scored net gains. The tire 
and rubber companies lagged 
after the sharp advance in this 
division in the preceding week. 

Market valuation of the 24 
motor stocks used in this com- 
pilation advanced to $2,619,626,000 
as of Jan 31 from $2,298,103,000 on 
Jan. 3, an increase for the month 
of $321,523,000. Valuation of 
General Motors alone increased 
during the month from $1,522,- 
500,000 to $1,718,250,000, a gain of 
$195,750,000. 

Motors Popular 

By far the sharpest increase 
during the month, on a percent- 
age basis, came in the parts and 
accessory stocks, the market 
valuation of the 10 increasing to 
$224,252,000 from $172,406,000, a 
gain of $51,846,000, or 30 per cent. 

“Popularity of the automobile 
issues may be traced to the in- 
dustry’s excellent outlook.” That 
was the way one New York Stock 
Exchange house commented upon 
the increasing activity among the 
motor shares this week. 

A week ago we made a survey 
of the portfolios of 18 investment 
trusts, the results showing that 
General Motors common stock 
was held by each of the com- 
panies. A further study along 
this line reveals that not only 
does General Motors lead in 
popularity with the investment 
trusts among the motor stocks 
but that it leads among all in- 
dustrial stocks. 

In the meantime, two more 
portfolios have been examined, 
making a total of 20. Out of 
these 20 General Motors shares 
were held as investments by 19 
of the trusts, with American Gas 
& Electric second with 18. Chrys- 
ler stock was held by 17 of the 
score, another indication of the 


$-9.75 
+0.69 
+-1.90 
0.26 
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rities At Highest Point Since 1931 








industry is held by those engaged 
in the business of investing large 
funds with a view to safety and 
return. 

A stock which has come in for 
a lot of favorable comment re- 
cently is Hudson common. Horn- 
blower & Weeks a few days ago 
devoted a full circular to this 


company, the Wall Street invest- | 


ment house expressing the opin- 
ion that Hudson was “in an ex- 
cellent condition to make a suc- 
cess of its 1934 campaign.” 
With the motor industry 
creasing its earnings, preferred 


in- | 





| 


New York, Feb. 2—3:25 P. M.—Motor shares continued to be 
active on the New York Stock Exchange today, but the 
upswing was halted as gains of recent sessions apparently 

There also were signs of profit- 

|| taking by large speculators who bought for the rise on 

the dollar revaluation news. 


were being consolidated. 


stocks will feel the effects first, ||| 


particularly in cases where divi- ||! 


dends on these issues are in ar- 
rears. There has been renewed 
interest in preferred stocks re- 


cently, with the result that they | 


have been forging ahead along 
with the common issues. 

The upward surge of the pre- 
ferred issues has not been as 
great as that of the common, 
however, for reasons that trading 
in the senior securities seldom is 
as active as that in the junior. 

General Motors’ $5 preferred 
stock currently is selling at close 
to its 1933-1934 high of 95. Pre- 
ferred stock of the E. G. Budd 
Mfg. Co., on which there are 
arrears, is also around its high 
level of 36 for the two years. 
Yellow Truck & Coach Mfg. Co. 
preferred is selling around its 
high of 42. 


Bonds Hold Well 

Firestone preferred is selling 
around its high of 75 and Midland 
Steel Products preferred is a few 
points below its 1933-1934 high 
mark of 85. 

Automotive companies have 
few bonds outstanding but what 
there are rank high. Among the 
most important of these few is- 
sues is the Dodge six per cent 
bonds, an obligation of Chrysler 
Corp. This issue recently passed 
100, or par, for a new high. There 
has been recent buying of Stude- 
baker six per cent notes, giving 
rise to stories in Wall Street that 
the present Studebaker manage- 





ment may be successful in its 


| efforts to lift the receivership. 


Houdaille-Hershey Corp. is re- 
| ported to be operating on a profit- 
lable basis at the present time, 
with earnings being made on the 
Class “B” stock. Shares of this 
company have been active re- 
cently around new high levels for 
this year and last. 

Developments in the H. H. 
| Franklin Mfg. Co. readjustment 
| situation are being watched close- 
|ly in financial circles. The first 
| plan for a capital re-organization 
| collapsed but a new group made 
lup of Syracuse, N. Y., bankers 
| has been organized. 


| Announcement was made this 
| week that the Thermoid Co. would 

not pay the principal due Feb. 1 
| on its six per cent notes. Interest 

due on that date was paid, how- 
lever. Several months ago a plan 
| was arranged for the extension of 
|the maturity of the notes for 
| three years. 


| Report of Mack Trucks, Inc., 

for 1933 is expected to show a loss 
| of $1 or more on the outstanding 
| capital stock. The company has 
|eash and government securities 
|alone amounting to more than 
|$14 a share and it is believed 

likely that dividend payments 

will be continued, particularly in 
| view of the rising tendencies of 


| business. 


Last Minute Wall Street Wires 
From CONRAD ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





The courts have approved a 
plan of reorganization for the 
India Tire & Rubber Co., under 
which unsecured creditors will re- 
ceive 33.3 per cent in cash or 
66.6 per cent in three-year notes 
bearing 6% per cent interest, or 
100 per cent in six per cent prior 
preference stock. Holders of 
notes are offered the same terms. 
Common and preferred stock- 
holders will receive new stock 
share for share. 

Recent activity and strength in 
the stock of the Lee Tire & 
Rubber Co. has been due to re- 
port of the management current 
operations are profitable. 


Extend License Date 


To Mar. 15 in Wisconsin 


Madison, Wis., Feb. 2.— Post- 
ponement of the final date for 
payment of 1934 automobile li- 
cense fees from Feb. 1 to March 
15 has been asked by Gov. A. 
G. Schedeman. Although the 
law requires payment by Feb. 1, 
Secretary of State Theodore 
Dammann has stated that in con- 
formity with the governor’s re- 
quest, he would ask peace of- 
ficers throughout the state to 
make no arrests until March 16 
for failure to have 1934 license 
plates. 
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Million Dollars 
Dividends Paid 
To Motor Shares 


New York, Feb. 2.—A _ million 
dollars in dividends were de- 
clared this week by automotive 
and tire and rubber companies. 

Firestone Tire & Rubber Co 
declared the regular quarterly 
dividend on its six per cent pre- 
ferred stock of $1.50 a share, pay- 
able March 1 to stockholders of 
record Feb. 15. This calls for the 
payment of $700,353. 

The most favorable dividend 
action of the week came when 
the Ross Gear & Tool Co. de- 
clared an extra dividend of $1 a 
share on its common stock, pay- 
able Feb. 10 to stock of record 
Feb. 5. The regular quarterly 
dividend of 30 cents a share on 
this stock was paid earlier this 
month. The new payment will 
amount to $150,000. 

Perfect Circle Co. directors de- 
clared the regular quarterly divi- 
dend of 50 cents a share on the 
common stock, payable April 1 to 
holders of record March 20. This 
calls for a payment of $80,350. 

Directors of the Parker Rust- 
proof Co. declared the regular 
quarterly dividend of 75 cents a 
share on the common stock of 
that company, payable Feb. 20 to 
stockholders of record Feb. 10 
This calls for a disbursement of 
$71,802. 

The total dividend payments as 
a result of the declarations listed 
above will amount to $1,002,507. 


39% Increase in 
Auto Exports 


Report Shows 


Washington, Feb. 2.—A 39 per 
cent increase in Canadian ex- 
ports of automobile products dur- 
ing 1933 was announced by the 
Department of Commerce. At 
the same time, it reported a sharp 
increase in Japanese foreign 
trade last year and a decline in 
trade of the Irish Free State. 

Canadian auto exports last year 
were valued at $9,843,361, com- 
pared with $7,071,967 in 1932, and 
$6,621,510 in 1931. Shipments of 
passenger cars last year totaled 
15,828 units against 9,800 units 
in 1932. 

Japanese foreign trade last year 
was 32.5 per cent over 1932, ac- 
cording to reports from Tokyo 
Preliminary figures issued by the 
Japanese Finance Department 
value 1933 exports at 1,814,046,000 
yen against 1,409,992,000 yen in 
1932. Imports last year totaled 
1,863,300,000 yen, against 1,431,461,- 
000 yen in the previous year. Cur- 
rency depreciation accounted 
largely for the increase in trade, 
Commerce Department officials 
said. 

During the first 11 months last 
year, a recession in trade was re- 
ported for the Irish Free State 
Imports were valued at 33,059,700 
pounds, a decline of 17.4 per cent 
from the 1932 period. Exports 
amounted to 17,400,300 pounds, a 
drop of 27 per cent from the first 
11 months of 1932. 


Roberts Leaves Cleveland 


Post for Columbus Job 


Cleveland, Feb. 2.—M. M. (Bob) 
Roberts, who has been with Gen- 
eral Motors for the past 17 years, 
Buick, Olds and Pontiac, has just 
resigned as assistant zone man- 
ager for Pontiac at Cleveland to 
take over the management of the 
Columbus Buick Co., Buick and 
Pontiac dealers. He served five 
years as assistant advertising 
manager under R. M. W. Shaw at 
Oldsmobile, and for the past three 
years has been in the Indian- 
apolis, Cincinnati and Cleveland 
zones in various executive posi- 
tions for Buick, Olds and Pontiac. 








YSCHNOLOGY DEPT; 


forces and their ability to turn out 
cars, 
Weather Changes 

Favored by perfect weather, 
crowds jammed the Coliseum 
throughout most of Thursday, 
with the mobs so great in the 
evening that it was difficult to get 
around, despite the wide aisles, 
absence of railings around the dis- 
plays and general spaciousness. 
More specifically, the paid attend- 
ance yesterday was 24 per cent 
over Thursday of last year, which 
was the peak day, and manager 
Alfred Reeves further reported 
that the gate was the biggest of 
any day since the 1930 show. 

Mr. Reeves released figures for 
the week thus far, revealing a 20 
per cent gain thus far over last 
year despite the two days of sub- 
zero weather earlier in the week. 

“T would not be surprised to see 
past precedents upset through 
new peak attendance figures to- 
day and tomorrow, the final two 
days of the show, instead of 
Thursday, which previously was 
the top day for the crowds,” said 
Mr. Reeves. 

“This new possibility is based 
on the cold days from Sunday to 
Tuesday afternoon and the fact 
that many thousands who would 
have gone to the show on these 
days will be here on the final two 
days. You can say for me that 
the exhibitors and the manage- 
ment are gratified at the public’s 
response. 

Crowds Gather Early 

Crowds gathered earlier than 
usual this morning, which was 
bright and sunshiny as well as 
moderate in temperature. 

From Lafayette Markle, presi- 
dent of the Chicago Automobile 
Trade Assn., came more cause 
for jubilation in the form of sales 
figures. Yesterday’s retail orders 
in Chicago amounted to 633, ex- 
ceeding the best record for the 


week to date, and brought the 
total since the show opened to 
2,074 as compared with 1,536 for 
last year. It 
the 1933 


the same period 
now is expected that 
grand total of 2,981 units will be 
topped by the time the show 
closes. 
last year is 26 per cent. 

Gains all along the line are re- 
ported in both attendance and 
sales at the special exhibits, in- 
cluding those of General Motors 
at the Stevens, Chrysler-built 
products at the Congress, Terra- 
plane and Hudson at the Black- 
stone, Lincoln at the Drake and 
Congress and the uptown dealer 
show at the Edgewater Beach. 
General Motors, for instance, 
clocked 144,742 visitors up to the 
closing hour last night. A gain 
of 25 per cent over the same 
period last year. At Dodge head- 
quarters it was announced that 
visitors up to last night totaled 
40,061, a sharp gain over 1933. 
Hudson’s business management 
show, well attended at all times 
since the show opened, is likewise 
pronounced a success. 

Dealer Interest High 

Dealer interest in the new lines 
is reported at all factory head- 
quarters as matching that of the 
motoring public, with commit- 
ments pacing retail orders and 
the signing of prospect names. 

Sales chiefs who, almost to the 
man, have departed this city en 
route either to the factories or 
shows elsewhere, have left with 
mingled emotions. 

They have been given much 
cause for smiles and just as much 
occasion to wear furrowed coun- 
tenances. Joy has been theirs as 
daily sales during show week 
mounted rapidly and as reports 
reached them from other cities, 
telling of brisk selling activity. 
They placed the only possible in- 
terpretation upon such develop- 
ments; namely, that it is a har- 
binger of good business ahead 
during the coming months and 
an indication of public accept- 
ance for the 1934 models. 

The worries that have beset 
these sales executives spring from 
the greatly oversold condition on 





at the same time to be careful 
and diplomatic when it comes to 
delivery promises. 
psychology of wanting something 
that is hard to get is rampant in 


Assn., which has been gathering, 
compiling and releasing daily re- 
tail sales figures at the Coliseum 
during show week, sent an emis- | 
sary among the exhibitors several 
days ago. 
contained in the following report, | 
given out today: 


The gain at present over 
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Reeves Says Chicago Sales 
Show Steady Gain of 26% 
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the part of virtually every fac- 
tory. They are hoping, and per- 
haps even praying, as they admit, 
that large scale production plans 
which have been formulated may 
help to catch up on the accumu- 
lation of both wholesale and re- 
tail orders. 
Deliveries Vague 

In this respect, the industry is 
going through an _ experience 
which, while not new, has not 
been known for quite a few 
years. 

Retail salesmen all along the 
line have been instructed, as a 
result of this situation, to take 
orders and to go after more, but 


The buying 


the case of the new cars. 
The Chicago Automobile Trade 


Their reactions are | 


“It is interesting to note the} 
number of new cars sold from 
the floor at the Coliseum show to | 
visitors with whom the salesmen | 
have had no previous contact. 
Dealers report these orders more 
numerous than in years. 

“Considering the radical de- 
parture in design of practically 
all makes from anything previ- 
ously built, it is obvious that this 
buying was at sight, evidencing 
confidence in the new cars as 
well as an actual trend toward a 
normal buying market. 

“These sales range in all price 
fields, encouraging the conviction 
that the long sought release of 
frozen finance is rapidly ap- 
proaching, if not actually here.” 

Best in 10 Years 

The survey continues by quot- 
ing one exhibitor as reporting 
“more actual interest and a 
greater number of actual buying 
prospects than in any year for 
the past 10 years, with orders of 
consequence, deposits made and 
deals definitely consummated on 
the show floor.” 

Another exhibitor stated more 
than 700 prospects were inter- 
viewed in three days and two 
orders closed at the show; still 
another that dealer interest from 
out of the city exceeded anything 
previously experienced, and that 
seven sales were quickly made to 
prospects secured at the show. 


Costly Cars Active 

From the high priced field came 
the statement of an exhibitor that 
“old customers who, for financial 
reasons, have been forced to con- 
tent themselves with lower priced 
cars are coming back, and two 
sales are directly traceable to 
buyers of this type; there is also 
a noticeable lack of depression 
discussion.” 

In the low priced field one ex- 
hibitor declared the sales force 
“was unable at first to cope with 
the unexpected influx of inter- 
ested prospects,” while another 
noted that “the type of prospects 
secured at this year’s show indi- 
cates a desire to conclude busi- 
ness and get early delivery.” 

One point in general agreement 
is that the action style of show, 
with interest, education, feminine 
pulchritude and “stunts” as the 
predominant scheme, is here to 
stay. The crowds have approved 
this type and it seems to be in 
for development and the play of 
inventive genius in eye-catching 
effects from now on. 

Directors of the National Auto- 
mobile Chamber of Commerce, 
who have been here this week, 
have likewise expressed their en- 
dorsement of the new-day type of 
showmanship. They have noted 
that it not only attracts attention 
among visitors but holds them, 
doing its full share in getting 





models in particular. 


G. M. C. Truck 
Over Engine Cab 
Model Shown 


Detroit, Feb. 2.—A private ad- 
vance showing of cab-over-engine 
nfedium and heavy duty motor 
trucks was given this evening 
at the Detroit factory branch of 
the General Motors Truck Co., 
attended by 250 representatives 
of large users of truck trans- 
portation. W. A. Casey, Detroit 
zone manager, and H. A. Hand, 
sales manager, were the hosts for 
the occasion. 

Pierre Schon, of the GMC home 
office staff, a nationally recog- 
nized authority on transportation 
subjects, discussed the salient 
features and construction of the 
new models, and delivered an il- 
lustrated talk on “The Trend of 
Motor Vehicles Legislation and A 
New Deal in Transportation.” 

The advantages to be gained 
by the use of this type of truck 
were clearly shown. With shorter 
wheel base, consequent lessening 
of overall length, reduced turn- 
ing radius, and practical weight 
distribution between front and 
rear axle, a much greater pay- 
load is possible within the limits 
of correct legislation restrictions. 
Driver comfort is enhanced by 
wind-tunnel cab cooling, and. 
ease of steering, gear shifting and 
braking. 

Convenient accessibility is pro- 
vided for both minor and major 
repairs. The reduced wheel base 
design permits construction bet- 
terments, such as a shorter drive 
shaft, more compact braking 
mechanism, etc. Less garage 
space is required. The new de- 
sign solves many of the difficul- 
ties encountered by reason of 
congested traffic and narrow 
streets, and is equally advantage- 
ous under average or favorable 
conditions. 

Those in attendance manifested 
great interest in the vehicle and 
in the remarks of the speaker. 
They were impressed with the 
fact that this type of vehicle 
seems to be in line with the de- 
velopments which will be made 
in medium and _ heavy-duty 
trucks, in order to meet the de- 
mands of the future. 


Special Plymouth Show 


Is Held in Little Rock 


Little Rock, Feb. 2.—A special 
display of Plymouth was staged 
for two days in final week of 
January at the Albert Pike Hotel 
by Bush Motors, Jennings Motors, 
and S. R. Thomas Auto Co. 

Visitors at the show expressed 
satisfaction at the offerings of 
the Plymouth Corp. for 1934. 
Requests for demonstrations, and 
actual sales, were running very 
well, it is reported. 


Meet Osear in Person 





Irene Beasley, 








NBC radio star, 
more people talking about auto-| Plymouth at the Coliseum for the express purpose of meeting Oscar, 
mobiles in general and the new/ the star of Plymouth’s half-million-dollar binaural exhibit. While 
there she posed for the above picture with Oscar in person. 
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“For Keeping Up a Fast Pace 





“One issue of ADN before each broadcast”—“Who said that?” asks 
Barney Oldfield, center. Here is Barney for once not in the lead. He 
is waiting his turn to broadcast on the radio program at the show. 
Rufus C. Dawes, Century of Progress, has the “mike” and Barney 
leads the other celebrities carrying the redoubtable ADN which is 
a good tonic for any news broadcaster. Barney is now Highway 
Safety Advisor for Plymouth. *Mr. Oldfield was not paid one cent 
for this testimonial. Ask him. In fact, he doesn’t know about it. 






















Bear Mfg. Reports 


Big Improvement in °33 

Rock Island, Ill., Feb. 2.—Year 
end statements show the Bear 
Mfg. Co. enjoyed a better year 
in 1933 than the preceding one. 
A larger volume of business was 
transacted and a number of new 
items were developed for its 
specialized line of automotive 
shop equipment. 

Accounting for this, Will Dam- 
mann, president of the company, 
points out that the increasing 
public demand for wheel, steering 
and frame alignment service, is 
mainly responsible for Bear’s ex- 
ceptional showing. 


Pioneer in Industry 


Succumbs in Florida 
Detroit, Feb. 2.— Raymond H. 
Allen, a pioneer of the automo- 
bile industry, died Friday after- 
noon in Clermont, Fla., where he 
was spending the winter with his 
wife. He had been ill a week. 
The body is being taken to 
Springfield, Mass., for burial. 
Mr. Allen was born in Spring- 
field, Oct. 24, 1872, and started his 
career with the Lozier bicycle in- 
dustry at Westfield, Mass. In 
1903 he went to Warren, O., to 
become identified with the Pack- 
ard Motor Co., and a year later 
came to Detroit as manager of 
stocks and records with that 
organization. He later joined 
General Motors in an executive 
capacity, going from there to 
Dodge. 


Grand Central Palace 


Holds Air Exposition 
New York, Feb. 2.—Several 
important meetings of interest 
to automotive engineers, garage 
and service station people and 
others will be held in connection 
with the Third International 
Heating and Ventilating Expo- 
sition which opens Monday in 
Grand Central Palace, to run 
through Friday, Feb. 9. 

Much stress was laid recently 
by motor car manufacturers on 
“no-draft” automobile bodies — 
practically all of the National 
Automobile Show exhibitors dis- 
playing these. They also showed 
various types of car, taxicab and 
bus heaters, and there is no doubt 
that the public is interested in 
that form of comfort in the 
modern car. 


Steel Shows Gain 

New York, Feb. 2.—The Ameri- 
can Iron & Steel Institute re- 
ported that current operations 
in the steel industry showed a 
national average of 34.4 per cent 
of capacity, up 1.9 points from a 
week ago. This is a new high 
level since the institute began 
publishing its weekly figures Oct. 
23. The previous high was 34.2 
per cent, established around mid- 
December, while the low, 25.2 per 
cent, was reached Nov. 6. 


10% Pay Increase 

Eau Claire, is. Feb. 2.—An- 
nouncement has been made by 
the Gillette Rubber Co. that ef- 
fective Feb. 1, the company in- 
creased wages of all male 
workers in the plant from five to 
ten per cent, affecting some 1,150 
men. An increased scale for wo- 
men was started Jan. 1. The 
company is now in production far 
ahead of the 1933 mark. 





California Lures Nash 


From Mid-Western Snow 


Los Angeles, Feb. 1. — C. W. 
Nash, head of the Nash Motor 
Corp., has arrived in Los Angeles, 
accompanied by Mrs. Nash. 

He will spend the remainder of 
the winter months vacationing in 
southern California. 


| 
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visited the Chicago exhibit of 
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pment 


on more makes 
of cars 
than all other 
carburetors 
combined 
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HE preference of such an overwhelming 
proportion of America’s seasoned automo- 
tive engineering staffs, constitutes the finest 
possible recommendation for Bendix Stromberg 


Carburetors. 


Stromberg has earned and held and added to 
this preference, through more than 21 years of 
pioneering in carburetor advancements. Strom- 
berg research never stops. In aircraft, where 
efficient, reliable carburetion is vastly more vital 


than in motor cars, Stromberg Aircraft Carburetors 


are almost the unanimous choice. In the marine PIONEERING! 

field, Stromberg Marine Carburetors are standard , 
‘ | h f | ; p Since 1913 Stromberg has Pioneered the following 

equipment on a large share of leading engines. Mater Dendinbments to Gaberetion 


Year 


When a motor car manufacturer, in any price 1913—Two-Hole Idle Construction 


: : ; : 1915—Double Venturi with Air-Bled Jet 
field, equips his engines with Stromberg Car- 1915—Mechanical Controlled Economizer 
: ‘ 1915—Suction-Controlled Accelerating Device 
buretors, he has provided the most efficient car- 1916—Vacuum-Controlled Accelerating Device , 
buretion known to the industry. A change lois 1924—Seasonal Control of Accelerating Device - 


1926—Gravity Flow Enrichening Device 


tromberg Carburetor, on any car, new or olc 1927—Positive Follow-Up Accelerating Device 
S 8 , y , i, 1928—Semi-Automatic Choke Valves for Starting 


is almost invariably reflected in some, or all, of and Warming Up 
1929— Down-Draft Carburetors for Passenger Cars 
these results: greater economy, better accelera- 1932—Insulated Float Bowls for Down-Draft 
. ; 7 : Carburetors 
tion, easier starting, more power, higher speed. 1932—Gravity Head on Pump and Economizer 


Discharge Nozzles 
Stromberg research, like all of the Bendix 1932—Thermostatic Heat Control 
. 8 : ; 1932—Stromberg Automatic Choke Control BENDIX PRODUCTS CORPORATION 
consultative, co-operative and advisory technical 1933—Stromberg Improved Automatic Choke 


Control STROMBERG CARBURETOR DIVISION 


facilities, is available cheerfully, to the entire 1933-34 seamen Automatic Fast-Idle Car- (Subsi iary of Bendix Aviation Corporation) 
etors 


automotive industry. CHICAGO ° SOUTH BEND ° NEW YORK 








